AGREEMENT FOR SALES REPRESENTATIVE AND PUBLIC RELATIONS
SERVICES (CANADA & SOUTH AMERICA)

THIS AGREEMENT (the “Agreement”) is entered into as of the Effective Date (defined
in Section 1, below) by and between Polk County (the “County”), a political subdivision of the
State of Florida, situated at 330 W. Church Street, Bartow, Florida, 33830, and PR Latin America,
Inc. dba TM Latin America (the “Firm™), a Florida corporation, 524 Sapphire Drive, Davenport,
FL 33837, and whose Federal Employer Identification Number is 26-2820547.

WHEREAS, the Firm has considerable expertise in Canadian and South American sales
and public relations; and

WHEREAS, the County desires to employ the Firm to provide Polk County Tourism and
Sports Marketing Division with a Sales and Public Relations firm that has the ability to promote
and market Central Florida’s Polk County, and its tourism related offerings, to travel agents, tour
operators and media outlets in Canada and South America; and

WHEREAS, the County has solicited for these firm services via an advertised request for
proposal (“RFP 22-344”) and has received numerous responsive proposals thereto; and

WHEREAS, after review and consideration of all responsive proposals, the County
intends to engage the Firm to provide it the professional firm services; and

WHEREAS, the Firm is able and agreeable to providing the County the firm services and
represents that it is competent, qualified, capable and prepared to do so according to the terms and
conditions stated herein.

NOW, THEREFORE, in consideration of the mutual understandings and covenants set
forth herein, the County and the Firm hereby agree, as follows:

1.0 Effective Date; Term

1.1 This Agreement shall take effect on the date (the "Effective Date") of its
execution by the County.

1.2 The term of this Agreement shall be for a six (6) year time period,
commencing upon the Effective Date and remaining in full force and effect thereafter, unless
otherwise sooner terminated as provided herein.

2.0 Firm Services

2.1 The County does hereby retain the Firm to furnish those services and to

perform those tasks (collectively, the "Services") as further described in (i) the County’s Request



for Proposals RFP #22-344, to include all attachments and addenda and (ii) the Firm's responsive
proposal (collectively, (1), and (ii) are "RFP 22-344"), all of which are incorporated into this
Agreement by this reference, attached hereto as a composite Exhibit "A" and made a part of this
Agreement.

2.2 When the County requires the Firm to perform Other Related Services
beyond the activities included in the monthly expense plan for a particular project (each, a
“Project”), the County, by the Tourism & Sports Marketing Division Marketing Manager or their
Designee, will issue a purchase order to the Firm along with a specific scope of Services, not to
exceed amount and time schedule for the Project and all provisions of this Agreement shall apply
to the purchase order, and backup documents (collectively a “Work Authorization™), with full
force and effect as if appearing in full within each Work Authorization. Each Work Authorization
will also state the following Project information: specific scope of services, maximum amount of
compensation, Project schedule, liquidated damages (if applicable), and completion date. Each
Work Authorization shall become effective upon due execution and issuance of a purchase order.

2.3 The Firm is not authorized to undertake any Project without a duly executed
purchase order and corresponding Work Authorization, which shall specify the work to be
performed and the time to be completed. The Firm recognizes and acknowledges that the County
may employ several different Firms to perform the same or similar Services for the County and
that the Firm has not been employed as the exclusive agent to perform any such Services.

2.4 If the Firm and the County enter into a Work Authorization whose term
expires on a date that is later than the date that the Agreement expires, then the terms of this
Agreement and any amendments, attachments or provisions thereof shall automatically extend
through and until the Firm has fully performed (including any extension or amendment thereto) all
requirements of the Work Authorization. Cancellation by the County of any remaining work prior
to the Firm’s full completion of the requirements of any such Work Authorization shall cause the
terms of this Agreement to terminate at the same time. This Section 2.4 applies only when the
expiration of the Work Authorization extends beyond the expiration of this Agreement. This
section does not apply when a Work Authorization expires or is cancelled prior to the expiration

of this Agreement.



3.0 Compensation
3.1 General

3.1.1 In consideration for its providing the Services, the County shall pay the
Firm a lump sum amount of $159,096 annually, paid in monthly increments in accordance with the
fee schedule shown on Exhibit “B* which is attached hereto and made a part of this Agreement.

3.1.2 At its option the County may choose to engage the Firm to perform
other related services beyond the activities included in the monthly expense plan for which the
County shall pay the Firm an established not to exceed amount in accordance with the fixed fee unit
rates for Other Additional Services (Items 2-7) stated on the attached Exhibit “B.”

3.1.3 All the Firm’s invoices for payment must reference the Agreement
and must be submitted using a form approved by the County Auditor.

3.1.4 The Firm shall attach all appropriate cost substantiations to the
invoice and shall deliver the invoices to:

Tourism & Sports Marketing Division
2701 Lake Myrtle Park Road
Aubumdale, Florida 33823

Attention: Marketing Manager

3.1.5 The Firm will clearly state "Final Invoice" on the Firm’s final/last

billing for the Services rendered to the County. The Firm’s submission of a Final Invoice is its
certification that all Services have been properly performed and all charges and costs have been
invoiced to the County. This account will be closed upon the County’s receipt of a Final Invoice.
The Firm hereby waives any charges not properly included on its Final Invoice.

3.1.6 The County’s payment of the Final Invoice shall not constitute
evidence of the County’s acceptance of the Firm’s performance of the Service or the County’s
acceptance of any work.

3.1.7 By its submission of an invoice, the Firm’s project manager or
designated payroll officer shall be deemed to be attesting to the correctness and accuracy of all
charges and requested reimbursements stated in such invoice.

3.2 Reimbursable Expenses

32.1 All Firm requests for payment of expenses eligible for
reimbursement under the terms of this Agreement shall be reimbursed per the County’s

Reimbursable Schedule that is attached hereto as Exhibit “C” and made a.part of this Agreement.



The Firm’s requests for payment shall include copies of paid receipts, invoices or other
documentation acceptable to the County’s Auditor. To qualify for reimbursement, the Firm’s
documentation shall be sufficient to establish that the expense was actually incurred and necessary
in the Firm’s performance of the Services in accordance with this Agreement.
3.2.2 Reimbursable Expenses are the actual, pre-approved, expenses
incurred directly in connection with the Firm providing the Services and include the following:
Overnight Deliveries
Reproduction
Professional Associate(s) (if preapproved in writing by County)
Long Distance phone calls
3.2.3 Mileage and associated travel costs shall be reimbursed in
accordance with F.S. 112.061 and County policy for pre-approved out-of-county travel.
3.2.4 Reimbursable Expenses, including preapproved Subconsultants,
shall be reimbursed at cost.
3.2.5 Pre-approved travel costs shall be reimbursed in accordance with
Florida Statutes, section 112.061 and COUNTY policy.
4.0  Firm's Responsibilities
4.1 The Firm shall be responsible for the professional quality, accuracy,
competence, methodology, and the coordination of all Services performed pursuant to this
Agreement.
42  The County’s review, approval, acceptance, or payment for any of the
Firm's Services shall not be construed to: (i) operate as a waiver of any rights the County possesses
under this Agreement; or (ii) waive or release any claim or cause of action arising out of the Firm’s
performance or nonperformance of this Agreement. The Firm shall be and will always remain
liable to the County in accordance with applicable law for any and all damages to the County
caused by the Firm’s negligent or wrongful performance or nonperformance of any of the Services
to be furnished under this Agreement.
5.0 Ownership of Documents
All analyses, reference data, bills, completed reports, or any other form of written
instrument or document created or resulting from the Firm’s performance of the Services pursuant
to this Agreement shall become the property of the County after payment is made to the Firm for

such instruments or documents.



6.0 Termination

6.1 The County may terminate this Agreement, in whole or in part, at any time,
either for the County’s convenience or because of the failure of the Firm to fulfill its obligations
under this Agreement, subject to the cure period provided in Section 26.0, by delivering written
notice to the Firm. Upon receipt of such notice, the Firm shall:

6.1.1 Immediately discontinue all affected Services unless the notice
directs otherwise, and

6.1.2 Deliver to the County all data, reports, summaries, and any and all
such other information and materials of whatever type or nature as may have been accumulated by
the Firm in performing this Agreement, whether completed or in process.

6.2 Unless in dispute or subject to the County’s right of set-off or other remedy,
the Firm shall be paid for Services actually rendered to the date of termination.

6.3 The rights and remedies of the County provided for in this Section 6 are in
addition and supplemental to any and all other rights and remedies provided by law or under this
Agreement.

7.0  No Contingent Fees

The Firm warrants that it has not employed or retained any company or person, other than
a bona fide employee working solely for the Firm to solicit or secure this Agreement and that it
has not paid or agreed to pay any person, company, corporation, individual or firm, other than a
bona fide employee working solely for the Firm, any fee, commission, percentage, gift, or other
consideration contingent upon or resulting from award of or making of the Agreement. For the
breach or violation of this provision, the County shall have the right to terminate the Agreement
at its sole discretion, without liability and to deduct from the Agreement price, or otherwise
recover, the full amount of such fee, commission, percentage, gift, or consideration.

8.0  Assignment

The Firm shall not assign, transfer, or encumber this Agreement, or any interest herein,
under any circumstances, without obtaining the prior written consent of the County, which consent
may be withheld in the County’s exercise of its reasonable discretion.

9.0 Professional Associates and Subconsultants

If the Firm requires the assistance of any professional associates or subconsultants in

connection with its providing the Services the Firm must obtain the prior express written approval



of the County, which the County may withhold in its discretion, before any such professional
associate or subconsultant may perform any work for the County. If after obtaining the County’s
approval the Firm utilizes any professional associates or subconsultants in the delivery of the
Services then the Firm shall remain solely and fully liable to the County for the performance or
nonperformance of all such professional associates and subconsultants. The failure of a
professional associate or subconsultant to timely or properly perform any of its obligations to the
Firm shall not relieve the Firm of its obligations to the County under this Agreement.

10.0 Indemnification of County

Firm, to the maximum extent permitted by law, shall indemnify, defend (by counsel
reasonably acceptable to County) protect and hold the County, and its officers, employees and
agents harmless from and against any and all, claims, actions, causes of action, liabilities, penalties,
forfeitures, damages, losses, and expenses (including, without limitation, attorneys” fees costs and
expenses incurred during negotiation, through litigation and all appeals therefrom) whatsoever
including, but not limited, to those pertaining to the death of or injury to any person, or damage to
any property, arising out of or resulting from (i) the failure of Firm to comply with applicable laws,
rules or regulations, (ii) the breach by Firm of its obligations under this Agreement, (iii) any claim
for trademark, patent or copyright infringement arising out of the scope of Firm’s performance or
nonperformance of this Agreement, or (iv) the negligent acts, errors or omissions, or intentional
or willful misconduct, of Firm, its professional associates, subconsultants, agents, and employees
provided, however, that Firm shall not be obligated to defend or indemnify the County with respect
to any such claims or damages arising out of the County’s sole negligence.

11.0  Insurance Requirements

The Firm shall maintain at all times the following minimum levels of insurance and shall,
without in any way altering its liability, obtain, pay for and maintain insurance for the coverage
and amounts of coverage not less than those set forth below. The Firm shall provide the County
original Certificates of Insurance satisfactory to the County to evidence such coverage before any
work commences. The County shall be named as an additional insured on General and Automobile
Liability policies. General Liability and Workers’ Compensation policies shall contain a waiver of
subrogation in favor of Polk County. The commercial General Liability Policy shall (by
endorsement if necessary) provide contractual liability coverage for the contractual indemnity

stated in Section 10, above. All insurance coverage shall be written with a company having an



A.M. Best rating of at least the “A” category and size category of VIII. The Firm’s self-insured
retention or deductible per line of coverage shall not exceed $25,000 without the permission of the
County. In the event of any failure by the Firm to comply with the provisions of this Section 11,
the County may, at its option, upon notice to the Firm suspend Firm's performance of the Services
for cause until there is full compliance. Alternatively, the County may purchase such insurance at
the Firm’s expense, provided that the County shall have no obligation to do so and if the County
shall do so, the Firm shall not be relieved of or excused from the obligation to obtain and maintain
such insurance amounts and coverage.

Comprehensive Automobile Liability Insurance. $1,000,000.00 combined single

limit of liability for bodily injuries, death and property damage resulting from any one occurrence,
including all owned, hired, and non-owned vehicles.

Commercial General Liability. $1,000,000.00 combined single limit of liability for

bodily injuries, death and property damage, and personal injury resulting from any one occurrence,
including the following coverages:

Premises and Operations:

Broad Form Commercial General Liability Endorsement to
include Blanket Contractual liability (specifically covering,
but not limited to, the contractual obligations assumed by the
Firm); Personal Injury (with employment and contractual
exclusions deleted); and Broad Form Property Damage
coverage.

Independent Firms:

Delete Exclusion relative to collapse, explosion and
underground; Property Damage Hazards; Cross Liability
Endorsement; and Contractual liability (specifically
covering, but not limited to, the contractual obligations
assumed by the Firm)

Workers Compensation. The Firm shall provide, pay for, and maintain workers

compensation insurance on all employees, its agents or subconsultants as required by Florida
Statutes.
12.0  Public Entity Crimes
The Firm understands and acknowledges that this Agreement will be voidable by
the County in the event the conditions stated in Florida Statutes, Section 287.133 relating to

conviction for a public entity crime apply to the Firm.



13.0 Non-Discrimination

The Firm warrants and represents that all of its employees are treated equally during
employment without regard to race, color, religion, gender, age or national origin.

14.0  Designation of Party Representatives

14.1 Upon receipt of a request from the Firm, the County shall designate in
writing one or more of its employees who are authorized to act by and on behalf of the County to
transmit instructions, receive information and interpret and define the County’s policy and
decisions with respect to the Services to be provided pursuant to this Agreement.

14.2  The Firm shall designate or appoint one or more Firm representatives who
are authorized to act on behalf of and to bind the Firm regarding all matters involving the conduct
of its performance pursuant to this Agreement.

15.0 All Prior Agreements Superseded

This document incorporates and includes all prior negotiations, correspondence,
conversations, agreements or understandings applicable to the matters contained herein and the
parties agree that there are no commitments, agreements or understandings concerning the subject
matter of this Agreement that are not contained in this document or its designated exhibits.
Accordingly, it is agreed that no deviation from the terms hereof shall be predicated upon any prior
representations or agreements, whether oral or written.

16.0 Modifications, Amendments or Alterations

No modification, amendment or alteration in the terms or conditions contained herein shall
be effective unless agreed to and executed in writing by both parties to this Agreement in a form
acceptable to the County.

17.0 Independent Firm

Nothing stated in this Agreement is intended or should be construed in any manner as
creating or establishing a relationship of co-partners between the parties, or as constituting the
Firm (including its officers, employees, and agents) as the agent, representative, or employee of
the County for any purpose, or in any manner, whatsoever. The Firm is to be and shall remain
forever an independent firm with respect to all Services performed under this Agreement. The
Firm shall not pledge the County’s credit or make the County a guarantor of payment or surety for
any contract, debt, obligation, judgment, lien or any form of indebtedness and the Firm shall have

no right to speak for or bind the County in any manner.



18.0  Public Records Law

(a) The Firm acknowledges the County’s obligations under Article I, Section 24, of the
Florida Constitution and under Chapter 119, Florida Statutes, to release public records to members
of the public upon request and comply in the handling of the materials created under this
Agreement. The Firm further acknowledges that the constitutional and statutory provisions control
over the terms of this Agreement. In association with its performance pursuant to this Agreement,
the Firm shall not release or otherwise disclose the content of any documents or information that
1s specifically exempt from disclosure pursuant to all applicable laws.

(b) Without in any manner limiting the generality of the foregoing, to the extent
applicable, the Firm acknowledges its obligations to comply with Section 119.0701, Florida
Statutes, with regard to public records, and shall:

(1) keep and maintain public records required by the County to perform the services
required under this Agreement;

(2) upon request from the County’s Custodian of Public Records or his/her
designee, provide the County with a copy of the requested records or allow the records to be
inspected or copied within a reasonable time at a cost that does not exceed the cost provided in
Chapter 119, Florida Statutes, or as otherwise provided by law;

(3) ensure that public records that are exempt or confidential and exempt from
public records disclosure requirements are not disclosed except as authorized by law for the
duration of the term of this Agreement and following completion of this Agreement if the Firm
does not transfer the records to the County; and

(4) upon completion of this Agreement, transfer, at no cost, to the County all public
records in possession of the Firm or keep and maintain public records required by the County to
perform the service. If the Firm transfers all public records to the County upon completion of this
Agreement, the Firm shall destroy any duplicate public records that are exempt or confidential and
exempt from public records disclosure requirements. If the Firm keeps and maintains public
records upon completion of this Agreement, the Firm shall meet all applicable requirements for
retaining public records. All records stored electronically must be provided to the County, upon
request from the County’s Custodian of Public Records, in a format that is compatible with the
information technology systems of the County.

(c)IF THE FIRM HAS QUESTIONS REGARDING THE
APPLICATION OF CHAPTER 119, FLORIDA STATUTES, TO THE FIRM’S
DUTY TO PROVIDE PUBLIC RECORDS RELATING TO THIS
AGREEMENT, CONTACT THE COUNTY’S CUSTODIAN OF PUBLIC
RECORDS AT:

RECORDS MANAGEMENT LIAISON OFFICER
POLK COUNTY

330 WEST CHURCH ST.

BARTOW, FL 33830

TELEPHONE: (863) 534-7527

EMAIL: RMLO@POLK-COUNTY.NET




19.0 Compliance with Laws and Regulations

In providing all Services pursuant to this Agreement, the Firm shall abide by all statutes,
ordinances, rules, and regulations pertaining to or regulating the provisions of such Services,
including those now in effect and hereafter adopted. Any violation of said statutes, ordinances,
rules, or regulations shall constitute a material breach of this Agreement, and shall entitle the
County to terminate this Agreement immediately upon delivery of written notice of termination to
the Firm.

20.0 Governing Law and Venue

This Agreement shall be governed in all respects by the laws of the State of Florida and
any litigation with respect thereto shall be brought only in the courts of Polk County, Florida or in
the United States District Court, Middle District of Florida, located in Hillsborough County,
Florida. Each party shall be responsible for its own attorneys’ fees and other legal costs and
expenses.

21.0  Notices

Whenever either party desires to give notice unto the other, it must be given by written
notice, delivered (i) in person, (ii) via registered or certified United States mail, postage prepaid
with return receipt requested, or (iii) via nationally recognized overnight delivery service, and
addressed to the party for whom it is intended at the place last specified by each party. The place
for giving of notice shall remain such until it is changed by written notice delivered in compliance
with the provisions of this Section 21. For the present, the parties designate the following as the
respective places for giving of notice, to wit:

For County: Tourism & Sports Marketing Division
2701 Lake Myrtle Park Road
Auburndale, Florida 33823
Attention: Marketing Manager

For Firm; PR Latin America, Inc.
524 Sapphire Drive
Davenport, FL 33837
Attention: Victor Manjarres

22.0 Severability

The invalidity, illegality, or unenforceability of any provision of this Agreement, or the
occurrence of any event rendering any portion or provision of this Agreement void, shall in no
way affect the validity or enforceability of any other portion or provision of the Agreement; any

void provision shall be deemed severed from the Agreement and the balance of the Agreement

10



shall be construed and enforced as if the Agreement did not contain the particular portion or
provision held to be void. The parties further agree to reform the Agreement to replace any stricken
provision with a valid provision that comes as close as possible to the intent of the stricken
provision. The provisions of this section shall not prevent the entire Agreement from being void
should a provision which is of the essence of the Agreement be determined to be void.

23.0 Annual Appropriations

Firm acknowledges that during any fiscal year the County shall not expend money, incur
any liability, or enter into any agreement which by its terms involves the expenditure of money in
excess of the amounts budgeted as available for expenditure during such fiscal year. Accordingly,
any agreement, verbal or written, the County may make in violation of this fiscal limitation is null
and void, and no money may be paid on such agreement. The County may enter into agreements
whose duration exceeds one year; however, any such agreement shall be executory only for the
value of the services to be rendered which the County agrees to pay as allocated in its annual
budget for each succeeding fiscal year. Accordingly, the County’s performance and obligation to
pay the Firm under this Agreement is contingent upon annual appropriations being made for that

purpose.
24.0 Employment Eligibility Verification (E-VERIFY)

A. For purposes of this section, the following terms shall have the meanings ascribed
to them below, or as may otherwise be defined in Section 448.095, Florida Statutes, as amended
from time to time:

(1) “Firm” means a person or entity that has entered or is attempting to enter into a
contract with a public employer to provide labor, supplies, or services to such employer in
exchange for salary, wages, or other remuneration; and

(i1) “E-Verify system” means an Internet-based system operated by the United
States Department of Homeland Security that allows participating employers to electronically
verify the employment eligibility of newly hired employees; and

(ii1) “Subconsultant” means a person or entity that provides labor, supplies, or
services to or for a firm or another subconsultant in exchange for salary, wages, or other
remuneration.

B. Pursuant to Section 448.095(2)(a), Florida Statutes, effective January 1, 2021,
public employers, firms and subconsultants shall register with and use the E-verify system in
order to verify the work authorization status of all newly hired employees. The Firm
acknowledges and agrees that use of the U.S. Department of Homeland Security’s E-Verify
System and compliance with all other terms of this Certification and Section 448.095, Fla. Stat.,

11



1s an express condition of this contract, and the County may treat a failure to comply as a
material breach of this contract.

C. By entering into this contract, the Firm becomes obligated to comply with the
provisions of Section 448.095, Fla. Stat., "Employment Eligibility," as amended from time to
time. This includes but is not limited to utilization of the E-Verify System to verify the work
authorization status of all newly hired employees, and requiring all subconsultants to provide an
affidavit attesting that the subconsultant does not employ, contract with, or subcontract with, an
unauthorized alien. The Firm shall maintain a copy of such affidavit for the duration of the
contract. Failure to comply will lead to termination of this contract, or if a subconsultant
knowingly violates the statute or Section 448.09(1), Fla. Stat., the subcontract must be
terminated immediately. Any challenge to termination under this provision must be filed in the
Tenth Judicial Circuit Court of Florida no later than 20 calendar days after the date of
termination. If this contract is terminated for a violation of the statute by the Firm, the Firm may
not be awarded a public contract for a period of 1 year after the date of termination. The Firm
shall be liable for any additional costs incurred by the County as a result of the termination of
this contract. Nothing in this section shall be construed to allow intentional discrimination of
any class protected by law.

25.0 Firm Representations

25.1  The Firm hereby represents and warrants the following to the County:

25.1.1 Firm is a corporation that is duly organized and existing in good
standing under the laws of the State of Florida with full right and authority to do business within
the State of Florida.

25.1.2 Firm’s performance under this Agreement will not violate or breach
any contract or agreement to which the Firm is a party or is otherwise bound, and will not violate
any governmental statute, ordinance, rule, or regulation.

25.1.3 Firm has the full right and authority to enter into this Agreement and
to perform its obligations in accordance with its terms.

25.1.4 Firm now has and will continue to maintain all licenses and
approvals required to conduct its business, and that it will at all times conduct its business activities
in a reputable manner.

25.1.5 Firm has no obligation or indebtedness that would impair its ability
to fulfill the terms of this Agreement.

25.1.6 Firm has the personnel and experience necessary to perform all

Services in a professional and workmanlike manner.
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25.1.7 Firm shall exercise the same degree of care, skill, and diligence in
the performance of the Services as provided by a professional of like experience, knowledge and
resources, under similar circumstances.

25.1.8 Firm shall, at no additional cost to County, re-perform those
Services which fail to satisfy the foregoing standard of care or which otherwise fail to meet the
requirements of this Agreement.

25.1.9 Each individual executing this Agreement on behalf of the Firm is
authorized to do so.

26.0 Default and Remedy

If the Firm materially defaults in its obligations under this Agreement and fails to cure the
same within fifteen (15) days after the date the Firm receives written notice of the default from the
County, then the County shall have the right to (i) immediately terminate this Agreement by
delivering written notice to the Firm, and (ii) pursue any and all remedies available in law, equity,
and under this Agreement. If the County materially defaults in its obligations under this Agreement
and fails to cure the same within fifteen (15) days after the date the County receives written notice
of the default from the Firm, then the Firm shall have the right to immediately terminate this
Agreement by delivering written notice to the County. Upon any such termination, the County
shall pay the Firm the full amount due and owing for all Services performed through the date of
Agreement termination.

27.0 Limitation of Liability

IN NO EVENT, SHALL THE COUNTY BE LIABLE TO THE FIRM FOR
INDIRECT, INCIDENTAL, CONSEQUENTIAL, SPECIAL, EXEMPLARY, OR
PUNITIVE DAMAGES OF ANY KIND OR NATURE, INCLUDING LOSS OF PROFIT,
WHETHER FORESEEABLE OR NOT, ARISING OUT OF OR RESULTING FROM THE
NONPERFORMANCE OR BREACH OF THIS CONTRACT BY THE COUNTY
WHETHER BASED IN CONTRACT, COMMON LAW, WARRANTY, TORT, STRICT
LIABILITY, CONTRIBUTION, INDEMNITY OR OTHERWISE.

28.0 Waiver

A waiver by either County or Firm of any breach of this Agreement shall not be binding
upon the waiving party unless such waiver is in writing. In the event of a written waiver, such a

waiver shall not affect the waiving party’s rights with respect to any other or further breach of this
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Agreement. The making or acceptance of a payment by either party with the knowledge of the
other party’s existing default or breach of the Agreement shall not waive such default or breach,
or any subsequent default or breach of this Agreement, and shall not be construed as doing so.

29.0 Attorneys’ Fees and Costs

Each party shall be responsible for its own legal and attorneys’ fees, costs and expenses
incurred in connection with any dispute or any litigation arising out of, or relating to this
Agreement, including attorneys’ fees, costs, and expenses incurred for any appellate or bankruptcy
proceedings.

30.0 Force Majeure

Either party hereunder may be temporarily excused from performance if an Event of Force
Majeure directly or indirectly causes its nonperformance. An “Event of Force Majeure” is defined
as any event which results in the prevention or delay of performance by a party of its obligations
under this Agreement and which is beyond the reasonable control of the nonperforming party. It
includes, but is not limited to fire, flood, earthquakes, storms, lightning, epidemic, war, riot, civil
disturbance, sabotage, and governmental actions. Neither party shall be excused from performance
if non-performance is due to forces which are reasonably preventable, removable, or remediable
and which the non-performing party could have, with the exercise of reasonable diligence,
prevented, removed, or remedied prior to, during, or immediately after their occurrence. Within
five (5) days after the occurrence of an Event of Force Majeure, the non-performing party shall
deliver written notice to the other party describing the event in reasonably sufficient detail, along
with proof of how the event has precluded the non-performing party from performing its
obligations hereunder, and a good faith estimate as to the anticipated duration of the delay and the
means and methods for correcting the delay. The non-performing party’s obligations, so far as
those obligations are affected by the Event of Force Majeure, shall be temporarily suspended
during, but no longer than, the continuance of the Event of Force Majeure and for a reasonable
time thereafter as may be required for the non-performing party to return to normal business
operations. If excused from performing any obligations under this Agreement due to the
occurrence of an Event of Force Majeure, the non-performing party shall promptly, diligently, and
in good faith take all reasonable action required for it to be able to commence or resume

performance of its obligations under this Agreement. During any such time period, the non-
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performing party shall keep the other party duly notified of all such actions required for it to be
able to commence or resume performance of its obligations under this Agreement.

31.0 Key Personnel

The Firm shall notify the County if any of the Firm’s Key Personnel (as defined, below)

change during the Term of the Agreement. To the extent possible, the Firm shall notify the County
at least ten (10) days prior to any proposed change in its Key Personnel. At the County’s request
the Firm shall remove without consequence to the County any of the Firm’s consultants, sub-
contractors, sub-consultants, agents or employees and replace the same with an appropriate
substitute having the required skill and experience necessary to perform the Services. The County
shall have the right to reject the Firm’s proposed changes in Key Personnel. The following
individuals shall be considered “Key Personnel:”

Name: Victor Manjarres. President

Name: Juanita Ariza. Associate Vice President/ Canada Account Manager

Name: Henry Alejandro Buitrago. South America Account Manager

Name: Alice Monica Medina. Public Relations & Marketing Manager

32.0 Scrutinized Companies and Business Operations Certification: Termination.

A. Certification(s).

(1) By its execution of this Agreement, the Firm hereby certifies to the County that the
Firm 1s not on the Scrutinized Companies that Boycott Israel List, created pursuant to
Section 215.4725, Florida Statutes, nor is the Firm engaged in a boycott of Israel, nor
was the Firm on such List or engaged in such a boycott at the time it submitted its bid,
proposal, quote, or other form of offer, as applicable, to the County with respect to this
Agreement.

(11) Additionally, if the value of the goods or services acquired under this Agreement
are greater than or equal to One Million Dollars ($1,000,000), then the Firm further
certifies to the County as follows:

(a) the Firm is not on the Scrutinized Companies with Activities in Sudan
List, created pursuant to Section 215.473, Florida Statutes; and

(b) the Firm is not on the Scrutinized Companies with Activities in the Iran
Petroleum Energy Sector List, created pursuant to Section 215.473, Florida
Statutes; and

(c) the Firm is not engaged in business operations (as that term is defined in
Florida Statutes, Section 287.135) in Cuba or Syria; and
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(d) the Firm was not on any of the Lists referenced in this subsection A(ii),
nor engaged in business operations in Cuba or Syria when it submitted its
proposal to the County concerning the subject of this Agreement.

(ii1) The Firm hereby acknowledges that it is fully aware of the penalties that may be
imposed upon the Firm for submitting a false certification to the County regarding the
foregoing matters.

B. Termination. In addition to any other termination rights stated herein, the County may
immediately terminate this Agreement upon the occurrence of any of the following
events:

(1) The Firm is found to have submitted a false certification to the County with
respect to any of the matters set forth in subsection A(i) above, or the Firm is
found to have been placed on the Scrutinized Companies that Boycott Israel
List or is engaged in a boycott of Israel.

(i1) The Firm is found to have submitted a false certification to the County with respect
to any of the matters set forth in subsection A(ii) above, or the Firm is found to have
been placed on the Scrutinized Companies with Activities in Sudan List, or the
Scrutinized Companies with Activities in the Iran Petroleum Energy Sector List, or has
been engaged in business operations in Cuba or Syria, and the value of the goods or
services acquired under this Agreement are greater than or equal to One Million Dollars

($1,000,000).

33.  No Construction Against Drafter

The Parties acknowledge that this Agreement and all the terms and conditions contained
herein have been fully reviewed and negotiated by the Parties. Accordingly, any rule of
construction to the effect that ambiguities are to be resolved against the drafting party shall not
apply in interpreting this Agreement.

34, Unauthorized Alien(s)

The Firm shall not employ or utilize unauthorized aliens in the performance of the Services
provided pursuant to this Agreement. The County shall consider the employment or utilization of
unauthorized aliens a violation of Section 274A(e) of the Immigration and Naturalization Act (8
U.S.C. 1324a) and a cause for the County’s unilateral termination of this Agreement. When
delivering executed counterparts of this Agreement to the County, the Firm shall also deliver a
completed and executed counterpart of the attached “AFFIDAVIT CERTIFICATION
IMMIGRATION LAWS” form.

(THE REMAINDER OF THE PAGE IS LEFT INTENTIONALLY BLANK;
THE AGREEMENT CONTINUES ON THE FOLLOWING PAGE
WITH THE PARTIES SIGNATURES.)
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IN WITNESS WHEREOF, the parties hereto have executed this Agreement as of the

Effective Date.

ATTEST:

STACY M. BUTTERFIELD
CLERK OF THE BOARD

By:
Deputy Clerk

Reviewed as to form and legal sufficiency:

County Attorney’s Office

ATTEST:

Date

17

Polk County, a political subdivision
of the State of Florida

By:
Dr. Martha Santiago, Chairperson
Board of County Commissioners

Date Signed By County

Inc dba TM Latin
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ACKNOWLEDGEMENT OF FIRM IF A LIMITED LIABILITY COMPANY

STATE OF County OF
The foregoing instruments was acknowledged before me by means of [_] physical presence or
[Jonline notarization this (Date) by (Name

of officeroragentyas {title of officer or agent) of the Company
on behall of the Company, pursuant to the powers conferred upon him/her by the Company.
He/she personally appeared before me at the time of notarization, and [_| is personally known to
me or [_| has produced as identification and did certify to have
knowledge of the matters stated in the foregoing instrument and certified the same to be true in
all respects. Subscribed and sworn to (or affirmed) before me this (Date) _
(Official Notary Signature and Notary Seal)
S _ (Name of Notary typed, printed or stamped)
CommissionNumber ~~~~ Commission ExpirationDate

e

_ ACKNOWLEDGEMENT OF FIRM,
STATEOF T LO R\ _ County OF €9

8 o The foregoing instrument was acknowledged before me by means of [X] physical presence or []
g&’ S %_‘ online notarization this 0[R20 (Date) by V1 cTox Maon o WeS(Name of

N E i § officer or agent) as \> (esidewtT (title of officer or age‘ﬁrt) of the Corporation
D55 65|l onbehalf of the Corporation, pursuant to the powers conferred upon him/her by the Corporation.
29525l He/she personally appeared before me at the time of notarization, and K] is personally known to
gé - €3 me or [ ] has produced as identification and did certify to have
o E 83|l knowledge of the matters stated in the foregoing instrument and certified fhe sai-ne to be true in
258 to (or affirmed) before me this _ O% /A& [ VO, (Date) _
. (Official Notary Signature and Notary Seal)

=
=
S

%,

Wity
SNORY B s,
{3
2y A8
o Ao
g

Commission Number [ H_ 6%

2 Xui®is(Name of Notary typed, printed or stamped)
gl Commission Expiration Date O/ lé)?d&()&[‘\

® S\
Tog W

ACKNOWLEDGEMENT OF FIRM, IF AN INDIVIDUAL
STATE OF County OF
The foregoing instrument was acknowledged before me by means of [_] physical presence or [_]
online notarization this {Date) By
{Name of acknowledging) who personally appeared before me at the time of notarization, and [_]
is personally known to me or [_] has produced as identification and did certify to
have knowledge of the matters in the foregoing instrument and certified the same to be true in all
respects. Subscribed and sworn to (or affirmed) before me this (Date) _
(Official Notary Signature and Notary Seal)
... (Name of Notary typed, printed or stamped)
Commission Number Commission Expiration Date

18



Exhibit "Ai"

RFP NOTICE

Polk County, a political subdivision of the State of Florida, requests the submittal of
proposals from firms that are interested in providing Sales and Public Relations
Services as described herein. Sealed proposals must be received in the Procurement
Division, prior to the due date and time listed below.

RFP Number and Title: 22-344, Canada & South America Public Relations and
Sales Representative

Description: Provide Polk County Tourism and Sports Marketing Division with a Sales
and Public Relations firm that has the ability to promote and market Central Florida’s
Polk County, and its tourism related offerings, to travel agents, tour operators and
media outlets in Canada and South America.

Receiving Period: Prior to 2:00 p.m., Wednesday, May 25, 2022

Bid Opening: Wednesday, May 25, 2022, at 2:00 p.m. or as soon as possible
thereafter.

This form is for RFP registration only. Please scroll down for additional information.
Special Instructions: N/A

Questions regarding this RFP must be in writing and must be sent to Danielle Rose,
Procurement Analyst, via email at daniellerose@polk-county.net or via fax at (863) 534-
6789. All questions must be received by, Tuesday, May 17, 2022, 4:00 p.m.
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RFP REGISTRATION

You must register using this form to receive notice of any addenda to these documents.
Please fax the completed form to the Procurement Division as soon as possible. It is the
Firm’s responsibility to verify if addenda have been issued.

RFP Number: 22-344
RFP Title: Canada & South America Public Relations and Sales Representative
This form is for bid registration only. Please scroll down for additional information.

Carefully complete this form and return it to the Procurement Division via e-mail to
procurement@polk-county.net or fax (863) 534-6789. You must submit one form for each
solicitation that you are registering for.

Company Name:

Contact Name:

Mailing Address:
City:
State:

Zip Code:

Phone Number:

Email:
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Bid Label

Cut along the outer border and affix this label to your sealed bid envelope to identify it as a
“Sealed RFP”. Be sure to include the name of the company submitting the proposal where

requested.

Sealed Bid. DO NOT OPEN

Sealed RFP Number

22-344

RFP Title

Canada & South America Public Relations
and Sales Representative

Due Date/Time:

May 25, 2022, prior to 2:00 pm

Submitted by:

Deliver To:

Polk County Procurement Division
330 West Church Street, Room 150, Bartow,
Florida 33830

Proposals may be mailed, express mailed or hand delivered. It is the Proposers responsibility to
ensure their package is delivered to the Procurement Division prior to 2:00 p.m. on the
Receiving date and time referenced above. Proposals delivered at 2:00 p.m. or later will not be

accepted.
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POLK COUNTY
Procurement Division
Fran McAskill
Procurement Director

REQUEST FOR PROPOSAL 22-344
Canada & South America Public Relations and Sales Representative

Sealed proposals will be received in the Procurement Division, Wednesday, May 25, 2022, prior
to 2:00 p.m.

Attached are important instructions and specifications regarding responses to this Request for
Proposal (the “RFP”). The failure of a responding proposer (a “Proposer”) to follow these
instructions could result in Proposer disqualification from consideration for a contract to be
awarded pursuant to this RFP.

This document is issued by Polk County (the "County”) which is the sole distributor of this RFP
and all addenda and changes to the RFP documents. The County shall record its responses to
inquiries and provide any supplemental instructions or additional documents pertaining to this
RFP in the form of written addenda to the RFP. The County shall post all such addenda,
together with any other information pertaining to this RFP, on the County’s website at
https://www.polk-county.net/procurement/bids. It is the sole responsibility of each Proposer to
review the website prior to submitting a responsive proposal (a “Proposal”) to this RFP to
ensure that that the Proposer has obtained all available instructions, addenda, changes,
supporting documents, and any other information pertaining to this RFP.

The County is not responsible for any solicitations issued through subscriber, publications, or
other sources not connected with the County and the Proposer should not rely on such sources
for information regarding the RFP solicitation.

Questions regarding this RFP must be in writing and must be sent to Danielle Rose,
Procurement Analyst, via email at daniellerose@polk-county.net or via fax at (863) 534-6789.
All questions must be received by Tuesday, May 17, 2022, 4:00 p.m.

Proposers and any prospective proposers shall not contact, communicate with or
discuss any matter relating in any way to this RFP with any member of the Polk County
Board of County Commissioners or any employee of Polk County other than the County
Procurement Director or the individual designated above. This prohibition begins with
the issuance of the Request for Proposal and ends upon execution of the final contract.
Any such communication initiated by a Proposer or prospective proposer shall be
grounds for disqualifying the offender from consideration for a contract to be awarded
pursuant to this RFP and for contracts to be awarded pursuant to RFPs or Requests for
Bid that the County may issue in the future.

A Proposer's responsive Proposal to this RFP may be mailed, express mailed, or hand
delivered to:

Polk County Procurement Division
330 West Church Street, Room 150
Bartow, Florida 33830
(863)534-6757

4|Page



Introduction/Background

Polk County, a political subdivision of the State of Florida, is soliciting proposals from
qualified firms to provide the Tourism and Sports Marketing (PCTSM) Division an
experienced Canadian and South American sales and public relations firm to further
their reach in these key international markets. This project will involve travel/trade sales,
consumer sales, public relations, and other channels to promote Polk County as a
tourism destination in the Americas. The Firm does not have to be based in either
region but does need to be able to demonstrate an extraordinarily strong presence and

working knowledge of the markets and maintain key contacts in the markets.

It is the intent of the County to enter into an agreement with one firm.

Scope of Services
Minimum Monthly Requirements:

1. In cooperation with PCTSM, develop an annual marketing plan and strategies to
accomplish the stated objectives in key targeted markets within the Americas.

2. Educate travel agents, tour operators, consumers and media outlets in Canada
and South America about the potential of Polk County as a tourism destination.

3. Develop relationships with Canadian and South American media outlets including,
but not limited to, print, broadcast and online in order to gain media exposure and
third-party articles, videos and online coverage featuring Polk County as a tourism

destination.

4. Educate consumers about the tourism related offerings for vacations in Polk
County.

5. Identify and develop key markets within Canada and South America.

6. Recruit qualified media representatives and social media influencers and organize

a minimum of three (3) press tours per year.

7. Produce regular e-newsletters and other communication pieces to be distributed
to travel agents, tour operators, etc. in each market.

8. Distribute press releases to media outlets in key markets within Canada and South
America.

9. Attend trade shows on behalf of PCTSM and with PCTSM staff members.
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10. Assist with translation of collateral materials, visitor websites, press releases and
newsletters.

11. Develop and optimize digital/social media channels in Canadian and South
American markets that are targeted and results oriented.

Other Related Services:

12.In conjunction with performance under the approved contract, the successful firm may
be required to attend additional progress meetings.

13.Agreed upon travel will be reimbursed at cost upon receipt of proper related
documentation; itemized invoice and/or copy of paid receipt. Documentation must be
provided to the Project manager for review and approval prior to submitting with their
monthly invoice.

14.Additional related services may be required outside what is currently listed within the
Scope of Services above. These services may include, but are not limited to,
translation services, design work, etc. If additional services are requested, a purchase
order will be issued along with a scope of services, not to exceed amount based on
an hourly rate, and time schedule. Proposers must provide an hourly rate for any
additional services that may be provided by your firm in relation to these services
under Tab 4, Cost of Services.

The County shall request the services on an as-needed basis and has a current budget
of $100,000, which is evaluated on an annual basis. Depending on the services
provided and strategies implemented, there is potential to increase this budget if there is
sufficient proof that doing so would lead to an increased return on investment. There is
no guarantee that any or all of the services described in the agreement will be assigned
during the term of the agreement. Further, the firm is providing these services on a
nonexclusive basis. The County, at its option, may elect to have any of the services set
forth herein performed by other firms or County staff.

AGREEMENT
The term of this agreement will be for 6 years unless otherwise terminated in
accordance with the Agreement.

SUBMITTAL

Submittals should not contain information in excess of that requested, must be concise,
and must specifically address the issues of this RFP. The responses should be in the
same order as the selection and evaluation procedures. Proposals are to be printed
double-sided. Unnecessarily elaborate brochures or other presentations beyond those
sufficient to present a complete and effective submittal to this solicitation are not desired
and may be construed as an indication of the proposer’s lack of cost consciousness.

Elaborate artwork, expensive visual aids, and other presentation aids are neither
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necessary nor desired, unless specifically requested. The proposal submittals should be

contained within a three (3) ring binder (original and each copy in separate binders).

Each submittal should contain:

Tab 1, Introduction:

Introduction letter describing your firm, experience, number of years in business,

contact name, company address, phone number and email address of contact person

who will be responsible for this account. (One page, single or double sided)

Tab 2, Experience and Expertise (40 Points)

Provide your firm’s organization structure
Provide a resume for the project manager and all key personnel that will be
involved in providing the services as outlined in the scope of work. (1 page single
or double sided for each resume)
Describe in detail the firm’s experience with providing past campaigns similar to
size and scope of work as outlined in this RFP. (One page, single or double
sided)
Provide a maximum of three (3) projects that demonstrates your firm's
experience with Destination Marketing Organization (DMO) projects/clients for
similar scope of work services in the past three (3) years. For each project
identified please include (2 pages max for each project, single or doubled sided):

o Client Name

o Contact person

o Contact’s phone number and email address

o Cost of the services

o Start and end date of project

o Brief description of the services provided.

Tab 3, Approach and Methodology (40 points)

Provide a detailed project approach outlining how you propose to respond to and
manage this project outlined within the Scope of Services, addressing specifically
sales, public relations and other methods that will be used to promote Polk
County as a tourism destination throughout Canada and South America. Include

clearly defined strategies and tactics. (Five pages maximum, single or double sided)
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¢ Please clearly define your firms project work schedule detailing media plans,
targeted travel/trade and consumer shows and targeted travel trade
professionals. (Two pages max, single or double sided)

» Please describe the specific abilities of the firm/team to be assigned to this
project in regard to this approach. Include any innovative approaches to
providing the services, and include any additional information not directly cited in
the scope of services.

¢ Briefly describe firm's quality assurance/quality control program.

Tab 4, Cost (10 Points)
Complete Attachment “A” Cost Sheet and submit with proposal. The Proposer providing

the lowest overall cost will receive the maximum ten (10) points for Tab 4, Cost.

During Elevation Level 4, Contract negotiations, the cost amount submitted may be
negotiated.
Tab 5,Surveys of Past Performance (10 Points)
e Provide reference surveys from past clients for the projects identified under Tab
2.
o Completed surveys. (See Exhibit 1) Procurement will take the average of all
surveys and score as follows:

o Average Score between 9-10 (10 Points)

o Average Score between 7-8 (8 Points)

o Average Score between 5-6 (6 Points)

o Average Score between 3-4 (4 Points)

o Average Score between 1-2 (2 Points)

o Average Score of 0 (0 Points)
SUBMITTAL OF PROPOSALS
Interested parties are invited to submit one (1) original marked ORIGINAL and five (5)
copies marked COPY of their proposal in a sealed envelope to the Procurement
Division. The envelope should be labeled “RFP #22-344, Canada and South America
Public Relations and Sales Representative” and marked with the proposer’s name and
address. The Proposals may be mailed or delivered to:

Polk County Procurement Division
330 West Church Street, Room 150
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Bartow, FL 33830
The response shall be received by the County only at the above address prior to 2:00
p-m., Wednesday, May 25, 2022.
The delivery of the response on the above date and prior to the specified time is solely
the responsibility of the proposer.
The submittal may be withdrawn either by written notice to the Procurement Director or
in person, if properly identified, at any time prior to the above submittal deadline.
BID OPENING
Proposers may attend the Bid Opening via conference call by dialing (646) 558-8656
and enter Meeting ID: 327 647 2818. Proposers that want to attend in person may do so
in compliance with safe COVID 19 practices. A listing of all proposers will be posted to

Procurement’s website as soon as possible after bid opening.

EVALUATION CRITERIA AND SELECTION PROCESS

Proposals will be evaluated in accordance with this section and all applicable County
procurement policies and procedures.

The County shall appoint a selection committee (the “Selection Committee”) that will be
responsible for evaluating and scoring/ranking the Proposals in accordance with this
Section.

The County will use a competitive selection process based on the Elevation Levels
described in this Section. At Elevation Levels 2 and 3, the Selection Committee will
score and/or rank the Proposals as applicable.

Selection of a final Proposal will be based upon the following steps and factors:

Elevation Level 1 (Procurement Requirements Assessment)

The County Procurement Division shall review all Proposals for conformance with RFP
guidelines and detailed submittal requirements. At the County’s discretion, non-
conforming Proposals may be eliminated from further consideration and conforming

Proposals shall be elevated to Elevation Level 2.

Procurement will distribute Proposals and evaluation criteria to the Selection

Committee.

The Selection Committee may convene to review questions that arise during individual

member review of submitted Proposals before Elevation Level 2 to allow for questions,
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clarifications, explanations, or other discussion to be held before the review of
Proposals is completed.
Elevation Level 2 (Selection Committee Evaluation)
Procurement shall score each Proposal on the following evaluation criteria:

e Cost (Tab 4)-10 points

e Surveys of Past Performance (Tab 5)-10 points

Subtotal Points-20 Points

by the process stated under each corresponding Tab description
Each Selection Committee member shall score each Proposal on the following
evaluation criteria:

o Experience and Expertise (Tap 2)-40 points

e Approach and Methodology (Tab 3)-40 points

Subtotal Points-80 points

by the following process:
Each Selection Committee member shall determine which of the following descriptions
applies to each of the foregoing evaluation criteria:
EXCELLENT (1.0): Of the highest or finest quality; exceptional; superior; superb;
exquisite; peerless. The Proposer provided information for a given criteria that satisfied
the requirements and described specifically how and what will be accomplished in such
a manner that exhibited an exceptional and superior degree of understanding, skill, and
competency, both qualitatively and quantitatively. The facts included in the narrative
(including all supporting documentation, diagrams, drawings, charts, and schedules,
etc.) demonstrate the Proposer’s ability to perform and deliver far beyond expectation.
VERY GOOD (0.8): To a high degree; better than or above competent and/or skillful.
The Proposer provided information for a given criteria that satisfied the requirements
and described specifically how and what will be accomplished in such a manner that
exhibited a very high degree of understanding, skill, and competency, both qualitatively
and quantitatively. The facts included in the narrative (including all supporting
documentation, diagrams, drawings, charts, and schedules, etc.) demonstrate the
Proposer’s ability to perform and deliver beyond expectation.
GOOD (0.6): Having positive or desirable qualities; competent; skilled; above average.
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The Proposer provided information for a given criteria that satisfied the requirements
and described specifically how and what will be accomplished in such a manner that
exhibited a skillful and above-average degree of understanding, skill, and competency,
both qualitatively and quantitatively. The facts included in the narrative (including all
supporting documentation, diagrams, drawings, charts, and schedules, etc.)
demonstrate the Proposer’s ability to perform and deliver at the expected level.

FAIR (0.4): Average; moderate; mediocre; adequate; sufficient; satisfactory; standard.
The Proposer provided information for a given criteria that satisfied the requirements
and described sufficiently how and what will be accomplished in a manner that exhibited
an adequate and average degree of understanding, skill, and competency, both
qualitatively and quantitatively. The facts included in the narrative (including all
supporting documentation, diagrams, drawings, charts, and schedules, etc.)
demonstrate the Proposer’s ability to perform and deliver at a level slightly below
expectation.

POOR (0.2): Inadequate; lacking; inferior in quality; of little or less merit; substandard;
marginal.

The Proposer provided information for a given criteria that did not satisfy the
requirements and described in an inadequate manner how and what will be
accomplished. The information provided simply reiterated a requirement, contained
inaccurate statements or references, lacked adequate information, or was of inferior
quality. The facts included in the narrative (including all supporting documentation,
diagrams, drawings, charts, and schedules, etc.) demonstrate the Proposer’s ability to

perform and deliver at a substandard and inferior level.

UNACCEPTABLE (0.0):

The Proposer failed to provide any information for a given criteria, provided information
that could not be understood, or did not provide the information for a given category as

requested.

After a Selection Committee member has determined the description applicable for
each evaluation criterion, the total points available for such criterion shall be multiplied
by the factor associated with the applicable description to produce the number of points

allocated for that evaluation criterion. For example, a Selection Committee member
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classifies the “Experience and Expertise” criterion (which shall be worth 25 points for the
purpose of this example) as “Very Good” (which is a description factor multiplier of 0.8).
The points that Selection Committee member allocated for that evaluation criterion
would be 20, calculated as follows: 25 available points x 0.8 applicable description

factor multiplier = 20 points.

A Selection Committee member’s total score for each Proposal shall equal the sum of

the total points allocated for each evaluation criteria.

When all Selection Committee members have completed their proposal evaluations, the
individual Selection Committee member’s total scores for each Proposal will be added

together to produce a final score for each Proposal.

Procurement will confirm the calculations for the final score for each Proposal. Then,
Procurement shall publish a rank-ordered listing of the Proposals to the Selection
Committee with the Proposal receiving the highest point as the highest-ranked

Proposal.

If the Selection Committee decides to interview Proposers based on the final scores,
then at a minimum the Selection Committee shall elevate the two highest-ranked
Proposers to Elevation Level 3 for interviews. If the Selection Committee decides not to
interview Proposers, they will collectively decide if they would like to recommend the
Board, or if applicable the County Manager authorize staff to enter into Contract
Negotiations with all Proposers, starting with the highest scoring Proposer. After Board
or County Manager approval, as applicable, to authorize staff to negotiate a contract,

the Proposers will then be elevated to Elevation Level 4 for contract negotiations.

The determination of whether the County Manager may authorize negotiations, without
further approval of the Board, is contingent upon whether the anticipated cost of the
agreement exceeds $100,000. The County Manager may authorize contract
negotiations for contracts which are not anticipated to exceed $100,000 in total.

Elevation Level 3 (Proposer Interviews)

The Selection Committee shall conduct interviews of the Proposers that it has elevated
from Elevation Level 2 to Elevation Level 3. During an interview, elevated Proposers

shall make a presentation describing the key elements of their Proposal and/or address
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any specific topics the Selection Committee may determine necessary. The Selection
Committee members will have an opportunity to inquire about any aspect of the RFP
and the Proposer’s Proposal. After all elevated Proposer interviews, each Selection

Committee member shall evaluate each Proposer with emphasis on the following:

Proposer interview and presentation focusing on the key elements of their presentation
and answers to questions of the Selection Committee.

After the interviews, each Selection Committee member will individually rank the
Proposers in numerical order beginning at number 1 for the highest-ranked Proposer.
Procurement shall receive and compile each Selection Committee member’s ranking of
each Proposer, and then publish a rank-ordered listing of Proposers to the Selection
Committee, based on the combined average rankings given each Proposer. The
Selection Committee members will then collectively decide if they would like to
recommend the Board, or if applicable the County manager, authorize staff to enter into
Contract Negotiations with all Proposers elevated to Proposer Interviews, starting with
the highest-ranked Proposer. After Board or County Manager approval, as applicable, to
authorize staff to negotiate a contract, the highest-ranked Proposer will then be elevated
to Elevation Level 4, Contract Negotiations.

The determination of whether the County Manager may authorize negotiations, without
further approval of the Board, is contingent upon whether the anticipated cost of the
agreement exceeds $100,000. The County Manager may authorize contract
negotiations for contracts which are not anticipated to exceed $100,000 in total.

Elevation Level 4 (Contract Negotiations)

If a Proposer is elevated to this level, Procurement, with the assistance of the County

Attorney’s Office, shall negotiate an Agreement with the elevated Proposer.

If after negotiating for a reasonable time period the parties cannot agree on a contract,
the County shall, in its sole discretion, terminate further contract negotiations with that
Proposer. Procurement shall notify the Selection Committee that contract negotiations
with the elevated Proposer have terminated. The Selection Committee shall then
determine whether to enter into contract negotiations with the next-highest-ranked
Proposer, and so on. If the Selection Committee decides not to recommend contract

negotiations with the next-highest-ranked Proposer, and so on, or if the County
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determines there is no other Proposer with whom the County can successfully negotiate

a contract, then the RFP Selection Process shall terminate.

After contract negotiations with a Proposer are successfully completed pursuant to
Elevation Level 4, the Selection Committee shall recommend to the Board of County
Commissioners or County Manager, as applicable, that it selects such Proposer to
provide the services as outlined in the Agreement. The Board of County Commissioners
or County Manager, as applicable, shall make the final decision whether the County

shall enter into an Agreement with a Proposer.

The determination of whether the County Manager may execute a contract, without
further Board approval, is contingent upon whether the cost of the agreement exceeds
$100,000. The County Manager may execute contracts that do not exceed $100,000 in

total.
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GENERAL CONDITIONS

BID OPENING

Proposers may attend the Bid Opening via conference call by dialing (646) 558-8656
and enter Meeting ID: 327 647 2818. Proposers that want to attend in person may do so
in compliance with safe COVID 19 practices. A listing of all proposers will be posted to

Procurement’s website as soon as possible after bid opening.

COMMUNICATIONS

After the issuance of any Request for Proposal, prospective proposers shall not contact,
communicate with or discuss any matter relating in any way to the Request for Proposal
with the Board of County Commissioners, the County Manager, or any employee of
Polk County other than the Procurement Director or as directed in the cover page of the
Request for Proposal. This prohibition begins with the issuance of any Request for
Proposal and ends upon execution of the final contract. Such communications initiated
by a proposer shall be grounds for disqualifying the offending proposer from

consideration for award of the proposal and/or any future proposal.

INSURANCE REQUIREMENTS

The selected Firm, if any, shall maintain, at all times, in force during the contract period
the insurance as specified with an insurer licensed to do business in the State of
Florida; rated “A VIII” or better by A.M. Best Rating Company for Class VIl financial size
category. Polk County, a political subdivision of the State of Florida, must be named as
an additional insured with respect to liability arising from all work being performed for
Polk County, for Automobile and General Liability policies of insurance. The certificate
holder must be Polk County, a political subdivision of the State of Florida, 330 W
Church St, Rm 150, Bartow, Florida 33830. Workers’ Compensation Insurance is
required to provide statutory benefits, including those that may be required by any
applicable federal statute. Any sole proprietor or partner actively engaged in the
construction industry, and any corporate officer of a construction or non-construction
industry corporation who elects to be exempt from the provisions of the workers’
compensation law must provide either a workers’ compensation exemption certificate

(construction industry) or a letter stating the exemption status and number of employees
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(non-construction industry). For non-exempt Firms, Employers Liability in the amount of
$1,000,000. Commercial General Liability Insurance $1,000,000 combined single limit of
liability for bodily injuries, death, and property damage, and personal injury resulting
from any one occurrence, including the following coverages: Completed Operations,
Broad Form CG. Comprehensive Automobile Liability Insurance $1,000,000; combined
single limit of liability for bodily injuries, death and property damage resulting from any
one occurrence, including all owned, hired and non-owned vehicles. The general liability
and worker's compensation policies shall contain a waiver of subrogation in favor of
Polk County. An original certificate of insurance must be on file in the Procurement

Division before a purchase order will be issued.

INDEMNIFICATION

Firm, to the extent permitted by law, shall indemnify, defend (by counsel reasonably
acceptable to County), protect and hold the County, and its officers, employees and
agents, harmless from and against any and all, claims, actions, causes of action,
liabilities, penalties, forfeitures, damages, losses, and expenses whatsoever (including,
without limitation, attorneys’ fees, costs, and expenses incurred during negotiation,
through litigation and all appeals therefrom) including, without limitation, those
pertaining to the death of or injury to any person, or damage to any property, arising out
of or resulting from (i) the failure of Firm to comply with applicable laws, rules or
regulations, (ii) the breach by Firm of its obligations under any Agreement with the
County entered into pursuant to this solicitation, (iii) any claim for trademark, patent, or
copyright infringement arising out of the scope of Firm’s performance or
nonperformance of the Agreement, or (iv) the negligent acts, errors or omissions, or
intentional or willful misconduct, of Firm, its professional associates, subcontractors,
agents, and employees; provided, however, that Firm shall not be obligated to defend or
indemnify the County with respect to any such claims or damages arising out of the
County’s sole negligence. The obligations imposed by this Section shall survive the

expiration or earlier termination of the Agreement.
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PUBLIC ENTITY CRIMES STATEMENT

A person or affiliate who has been placed on the convicted Firm list following a
conviction for a public entity crime may not submit a bid/proposal on a contract to
provide any goods or services to a public entity; may not submit a bid on a contract with
a public entity for the construction or repair of a public building or public work; may not
submit bids on leases of real property to a public entity; may not be awarded or perform
work as a firm, supplier, subcontractor, or firm under a contract with any public entity;
and may not transact business with any public entity in excess of the threshold amount
provided in Section 287.017, for CATEGORY TWO for a period of 36 months from the
date of being placed on the convicted Firm list. By submitting this proposal, the

proposer hereby certifies that they have complied with said statute.

EQUAL OPPORTUNITY/AFFIRMATIVE ACTION
The County is an equal opportunity/affirmative action employer. The County is
committed to equal opportunity employment effort; and expects Firms that do business

with the County to have a vigorous affirmative action program.

WOMEN/MINORITY BUSINESS ENTERPRISE OUTREACH
The County hereby notifies all Proposers that W/MBE'’s are to be afforded a full
opportunity to participate in any request for proposal by the County and will not be

subject to discrimination on the basis of race, color, sex or national origin.

AFFIRMATION

By submitting their proposal, the Proposer affirms that the proposal is genuine and not
made in the interest of or on behalf of any undisclosed person, Firm or corporation and
is not submitted in conformity with any agreement or rules of any group, association,
organization or corporation; the Proposer has not directly or indirectly induced or
solicited any other person to submit a false or sham proposal; the Proposer has not
solicited or induced any person, Firm or corporation to refrain from submitting a
proposal; and the Proposer has not sought by collusion to obtain for him/herself any

advantage over other persons or over the County.
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DEVELOPMENT COSTS

Neither the County nor its representative(s) shall be liable for any expenses incurred in
connection with preparation of a submittal to the RFP. Proposers should prepare their
proposals simply and economically, providing a straightforward and concise description

of the proposer’s ability to meet the requirements of the RFP.

ADDENDA

The County may record its responses to inquiries and any supplemental instructions in
the form of written addenda. The addenda will be posted on the County’s website at
https://www.polk-county.net/procurement-bids. It is the sole responsibility of the
proposers to check the website to ensure that all available information has been

received prior to submitting a proposal.

CODE OF ETHICS

If any proposer violates or is a party to a violation of the code of ethics of Polk County or
the State of Florida, with respect to this proposal, such proposer may be disqualified
from performing the work described in this proposal or from furnishing the goods or
services for which the proposal is submitted and shall be further disqualified from

bidding on any future proposals for work, goods, or services for the County.

DRUG FREE WORKPLACE

Preference shall be given to businesses with Drug Free Workplace (DFW) programs.
Whenever two or more proposals, which are equal with respect to price, quality and
service, are received by the County for the procurement of commodities or contractual
services, a proposal received from a business that has provided a statement that it is a

DFW shall be given preference in the award process.

APPLICABLE LAWS AND COURTS

This RFP and any resulting agreements shall be governed in all respects by the laws of
the State of Florida and any litigation with respect thereto shall be brought only in the
courts of Polk County, State of Florida or the Middle District of Florida, Hillsborough
County, Florida. The proposer shall comply with all applicable federal, state and local

laws and regulations.

18|Page



CONTRACT

All contracts are subject to final approval of the Polk County Board of County
Commissioners or County Manager, as applicable. Persons or Firms which incur
expenses or change position in anticipation of a contract prior to the Board’s approval

do so at their own risk.

PROPOSAL ACCEPTANCE PERIOD
A proposal shall be binding upon the offeror and irrevocable by it for one hundred and
twenty (120) calendar days following the proposal opening date. Any proposal in which

offeror shortens the acceptance period may be rejected.

ADDITION/DELETION
The County reserves the right to add to or delete any item from this proposal or

resulting agreements when deemed to be in the best interest of the County.

INVOICING AND PAYMENT: The successful proposer shall submit a properly certified
invoice to the County at the contract prices. An original invoice shall be submitted to
the appropriate User Division. The proposer shall include the contract number and/or
the purchase order number on all invoices. By submitting an invoice, the proposer’s
Project Manager or any authorized officer is attesting to the correctness and accuracy of
all charges. Invoices will be processed for payment when approved by the appropriate
Division’s Project Manager or designee. The County’s payment of an invoice shall not
constitute evidence of the County’s acceptance of the Proposers performance of the

Service or the County’s acceptance of any work.

PROPRIETARY INFORMATION

In accordance with Chapter 119 of the Florida Statutes (Public Records Law) and
except as may be provided by other applicable State and Federal Law, all proposers
should be aware that Request for Proposals and the submittals thereto are in the public
domain. However, the proposers are required to identify specifically any information
contained in their proposals which they consider confidential and/or proprietary and
which they believe to be exempt from disclosure, citing specifically the applicable
exempting law. Proposers should provide a redacted copy of proposal with submittal or

must provide within thirty (30) days from the Proposal due date.
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All proposals received from proposers in response to this Request for Proposal will
become the property of the County and will not be returned to the proposers. In the
event of contract award, all documentation produced as part of the contract will become

the exclusive property of the County.

REVIEW OF PROPOSAL FILES
In accordance with Chapter 119.071 of the Florida Statutes, the submittals received for
this Request for Proposal are exempt from review for thirty (30) days after the Bid

Opening Date or at Recommendation of Award, whichever event occurs first.

Should the RFP be cancelled and re-solicited for any reason, proposal submittals shall
remain exempt from disclosure for a period not to exceed twelve (12) months or at

Recommendation of Award of the subsequent solicitation.

RFP PROTEST: Any proposer desiring to file a protest, with respect to a recommended
award of any RFP, shall do so by filing a written protest. The written protest must be in
the possession of the Procurement Division within three (3) working days of the Notice
of Recommended Award mailing date. All proposers who submitted a proposal will be

sent a Notice of Recommended Award, unless only one proposal was received.

A copy of the protest procedures may be obtained from the Polk County Procurement
Division or can be downloaded from the County’s website at https://www.polk-

county.net/procurement/protest-procedures.

FAILURE TO FOLLOW PROTEST PROCEDURE REQUIREMENTS WITHIN THE
TIME FRAMES PRESCRIBED HEREIN AS ESTABLISHED BY POLK COUNTY,
FLORIDA, SHALL CONSTITUTE A WAIVER OF THE PROPOSER’S RIGHT TO
PROTEST AND ANY RESULTING CLAIM.

UNAUTHORIZED ALIEN(S)

The Firm agrees that unauthorized aliens shall not be employed nor utilized in the
performance of the requirements of this solicitation. The County shall consider the
employment or utilization of unauthorized aliens a violation of Section 274A(e) of the
Immigration and Naturalization Act (8 U.S.C. 1324a). Such violation shall be cause for
unilateral termination of this Agreement by the County. As part of the response to this

20|Page



solicitation, the successful Firm will complete and submit the attached form “AFFIDAVIT
CERTIFICATION IMMIGRATION LAWS.”

EMPLOYMENT ELIGIBILITY VERIFICATION (E-Verify)

A. For purposes of this section, the following terms shall have the meanings
ascribed to them below, or as may otherwise be defined in Section 448.095, Florida
Statutes, as amended from time to time:

(i) “Firm” means a person or entity that has entered or is attempting to enter into
a contract with a public employer to provide labor, supplies, or services to such employer in
exchange for salary, wages, or other remuneration; and

(i) “E-Verify system” means an Internet-based system operated by the United
States Department of Homeland Security that allows participating employers to electronicaily
verify the employment eligibility of newly hired employees; and

(iii) “Subcontractor” means a person or entity that provides labor, supplies, or
services to or for a firm or another subcontractor in exchange for salary, wages, or other
remuneration.

B. Pursuant to Section 448.095(2)(a), Florida Statutes, effective January 1, 2021,
public employers, firms and subcontractors shall register with and use the E-verify system in
order to verify the work authorization status of all newly hired employees. The Firm
acknowledges and agrees to utilize the U.S. Department of Homeland Security’s E-Verify
System to verify the employment eligibility of:

(iy All persons employed by the Firm to perform employment duties during the
term of this contract; and

(i) All persons (including sub-Firms/subconsultants/subcontractors) assigned by
the Firm to perform work pursuant to this contract.

C. The Firm acknowledges and agrees that use of the U.S. Department of
Homeland Security’s E-Verify System and compliance with all other terms of this section is an
express condition of this contract, and the County may treat a failure to comply as a material
breach of this contract. By entering into this contract, the Firm becomes obligated to comply
with the provisions of Section 448.095, Fla. Stat., "Employment Eligibility," as amended from
time to time. This includes but is not limited to utilization of the E-Verify System to verify the
work authorization status of all newly hired employees and requiring all subcontractors to
provide an affidavit attesting that the subcontractor does not employ, contract with, or
subcontract with, an unauthorized alien. The Firm shall maintain a copy of such affidavit for the
duration of the contract. Failure to comply will lead to termination of this contract, orif a
subcontractor knowingly violates the statute, the subcontract must be terminated immediately.

Any challenge to termination under this provision must be filed in the Tenth Judicial Circuit Court
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of Florida no later than 20 calendar days after the date of termination. If this contract is
terminated for a violation of the statute by the Firm, the Firm may not be awarded a public
contract for a period of 1 year after the date of termination. The Firm shall be liable for any
additional costs incurred by the County as a result of the termination of this contract. Nothing in

this section shall be construed to allow intentional discrimination of any class protected by law.

LIMITATIONS
The County reserves the right to revise, amend or withdraw this proposal at any time to
protect its interest. Proposers will not be compensated by the County for costs incurred

in preparation of responses to this RFP.

ATTORNEY’S FEES AND COSTS: Each party shall be responsible for its own legal
and attorney’s fees, costs and expenses incurred in connection with any dispute or any
litigation arising out of, or relating to this Agreement, including attorney’s fees, costs and

expenses incurred for any appellate or bankruptcy proceedings.

PUBLIC RECORD LAWS

(a)The Firm acknowledges the County’s obligations under Article |, Section 24, of
the Florida Constitution and under Chapter 119, Florida Statutes, to release public
records to members of the public upon request and comply in the handling of the
materials created under this Agreement. The Firm further acknowledges that the
constitutional and statutory provisions control over the terms of this Agreement. In
association with its performance pursuant to this Agreement, the Firm shall not release
or otherwise disclose the content of any documents or information that is specifically
exempt from disclosure pursuant to all applicable laws.

(b) Without in any manner limiting the generality of the foregoing, to the extent
applicable, the Firm acknowledges its obligations to comply with Section 119.0701,
Florida Statutes, with regard to public records, and shall:

(1) keep and maintain public records required by the County to perform the
services required under this Agreement;

(2) upon request from the County’s Custodian of Public Records or his/her
designee, provide the County with a copy of the requested records or allow the records
to be inspected or copied within a reasonable time at a cost that does not exceed the
cost provided in Chapter 119, Florida Statutes, or as otherwise provided by law;

(3) ensure that public records that are exempt or confidential and exempt
from public records disclosure requirements are not disclosed except as authorized by
law for the duration of the term of this Agreement and following completion of this
Agreement if the Firm does not transfer the records to the County; and

(4) upon completion of this Agreement, transfer, at no cost, to the County all
public records in possession of the Firm or keep and maintain public records required
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by the County to perform the service. If the Firm transfers all public records to the
County upon completion of this Agreement, the Firm shall destroy any duplicate public
records that are exempt or confidential and exempt from public records disclosure
requirements. If the Firm keeps and maintains public records upon completion of this
Agreement, the Firm shall meet all applicable requirements for retaining public records.
All records stored electronically must be provided to the County, upon request from the
County’s Custodian of Public Records, in a format that is compatible with the
information technology systems of the County.

(c) IF THE FIRM HAS QUESTIONS REGARDING THE
APPLICATION OF CHAPTER 119, FLORIDA STATUTES, TO THE
FIRM’S DUTY TO PROVIDE PUBLIC RECORDS RELATING TO THIS
AGREEMENT, CONTACT THE COUNTY’S CUSTODIAN OF PUBLIC
RECORDS AT:

RECORDS MANAGEMENT LIAISON OFFICER
POLK COUNTY

330 WEST CHURCH ST

BARTOW, FL 33830

TELEPHONE: (863) 534-7527

EMAIL: RMLO@POLK-COUNTY.NET

Scrutinized Companies and Business Operations Certification; Termination.
A. Certification(s)

(I) By its execution of this Agreement, the Firm hereby certifies to the County
that the Firm is not on the Scrutinized Companies that Boycott Israel List, created
pursuant to Section 215.4725, Florida Statutes, nor is the Firm engaged in a
boycott of Israel, nor was the Firm on such List or engaged in such a boycott at
the time it submitted its bid, proposal, quote, or other form of offer, as applicable,
to the County with respect to this Agreement.

(Il) Additionally, if the value of the goods or services acquired under this
Agreement are greater than or equal to One Million Dollars ($1,000,000), then
the Firm further certifies to the County as follows:

(a) the Firm is not on the Scrutinized Companies with Activities in Sudan
List, created pursuant to Section 215.473, Florida Statutes; and

(b) the Firm is not on the Scrutinized Companies with Activities in the Iran
Petroleum Energy Sector List, created pursuant to Section 215.473, Florida
Statutes; and

(c) the Firm is not engaged in business operations (as that term is defined in
Florida Statutes, Section 287.135) in Cuba or Syria; and
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(d) the Firm was not on any of the Lists referenced in this subsection A(ii),
nor engaged in business operations in Cuba or Syria when it submitted its
proposal to the County concerning the subject of this Agreement.
(i) The Firm hereby acknowledges that it is fully aware of the penalties that
may be imposed upon the Firm for submitting a false certification to the County
regarding the foregoing matters.

B. Termination. In addition to any other termination rights stated herein, the County
may immediately terminate this Agreement upon the occurrence of any of the
following events:

() The Firm is found to have submitted a false certification to the County with
respect to any of the matters set forth in subsection A(i) above, or the Firm is
found to have been placed on the Scrutinized Companies that Boycott Israel List
or is engaged in a boycott of Israel.

(i)  The Firm is found to have submitted a false certification to the County with
respect to any of the matters set forth in subsection A(ii) above, or the Firm is
found to have been placed on the Scrutinized Companies with Activities in Sudan
List, or the Scrutinized Companies with Activities in the Iran Petroleum Energy
Sector List, or has been engaged in business operations in Cuba or Syria, and
the value of the goods or services acquired under this Agreement are greater
than or equal to One Million Dollars ($1,000,000).
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Proposers Incorporation Information
(Submittal Page)

The following section should be completed by all bidders and submitted with their bid submittal:

Company Name:

DBA/Fictitious Name (if applicable):

TIN #:

Address:

City:

State:

Zip Code:

County:

Note: Company name must match legal name assigned to the TIN number. A current W9
should be submitted with your bid submittal.

Contact Person:

Phone Number:

Cell Phone Number:

Email Address:

Type of Organization (select one type)

Sole Proprietorship
Partnership
Non-Profit

Sub Chapter

Joint Venture
Corporation

LLC

LLP

Publicly Traded
Employee Owned
State of Incorporation:

O0OO0OO0O0O0oooaogao

The Successful Firm must complete and submit this form prior to award. The Successful Firm
must invoice using the company name listed above.
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EXHIBIT 1

DETAILED INSTRUCTIONS ON HOW TO PREPARE AND SEND
PERFORMANCE SURVEYS

The objective of this process is to identify the past performance of the Firm submitting a
proposal package. This is accomplished by sending survey forms to past customers. The
customers should return the forms directly to the Firm. The Firm is to include all surveys in their
proposal package.

Sending the Survey
The surveys shall be sent to all clients for whom the Firm has identified under Tab 2. Surveys
should correlate to all projects identified under Tab 2.

If more surveys are included, Procurement will only use those identified under Tab 2.

1. The Firm shall complete the following information for each customer that a survey will be sent

CLIENT NAME Name of the company that the work was performed for
(i.e. Hillsborough County).

FIRST NAME First name of the person who will answer customer
satisfaction questions.

LAST NAME Last name of the person who will answer customer
satisfaction questions.

PHONE NUMBER Current phone number for the reference (including area
code).

EMAIL ADDRESS Current email address for the reference.

PROJECT NAME Name of the project (Public Relations Sales & Services for
Hillsborough County), Etc.

COST OF SERVICES Cost of services ($100,000)

DATE COMPLETE Date when the services were completed. (i.e. 5/31/2017)

2. The Firm is responsible for verifying that their information is accurate prior to submission for
references.

3. The survey must contain different services/projects. You cannot have multiple people
evaluating the same job. However, one person may evaluate several different jobs.

4. The past projects can be either completed or on-going.

5. The past client/owner must evaluate and complete the survey.
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Preparing the Surveys

1.

The Firm is responsible for sending out a performance survey to the clients that have

been identified under Tab 2. The survey can be found on the next page.

. The Firm should enter the past clients’ contact information, and project information on

each survey form for each reference. The Firm should also enter their name as the

Firm being surveyed.

. The Firm is responsible for ensuring all references/surveys are included in their

submittal under Tab 5

. Polk County Procurement may contact the reference for additional information or to

clarify survey data. If the reference cannot be contacted, there will be no credit given

for that reference.
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Survey Questionnaire — Polk County
RFP 22-344, Canada & South America Public Relations and Sales Representative
To: (Name of Person completing

survey)
(Name of Client Company/Firm)

Phone Number: Email:
Total Annual Budget of Entity

Subject: Past Performance Survey of Similar work:

Project name;

Name of Firm being surveyed:
Cost of Services: Original Cost: Ending Cost:
Contract Start Date: Contract End Date:

Rate each of the criteria on a scale of 1 to 10, with 10 representing that you were very
satisfied (and would hire the Firm /individual again) and 1 representing that you were
very unsatisfied (and would never hire the Firm /individual again). Please rate each of the
criteria to the best of your knowledge. If you do not have sufficient knowledge of past
performance in a particular area, leave it blank.

NO CRITERIA UNIT | SCORE
1 Ability to manage cost (1-10)
2 | Ability to maintain project schedule (complete on-time/early) (1-10)
3 | Quality of work (1-10)
4 | Professionalism and ability to manage budget (1-10)
5 | Ability to communicate with Client and Client's staff (1-10) |
"6 | Ability to resolve issues promptly B (1-10) |
7 | Ability to follow protocol - (1-10)
8 | Ability to maintain and provide proper documentation (1-30)_ I R
9 | Appropriate application of technology (1-10)
10 | Overall Client satisfaction and comfort level in hiring (1-10)
11 | Ability to offer solid recommendations/ plans (1-10)
12 Atbi]lifty to facilitate consensus and commitment to the plan of action among | (1-10)
sta

Printed Name of Evaluator

Signature of Evaluator:

Please fax or email the completed survey to:
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AFFIDAVIT CERTIFICATION IMMIGRATION LAWS
SOLICITATION NO.: RFP 22-344, Canada & South America Public Relations and Sales

Representative

POLK COUNTY WILL NOT INTENTIONALLY AWARD COUNTY CONTRACTS TO ANY FIRM
WHO KNOWINGLY EMPLOYS UNAUTHORIZED ALIEN WORKERS, CONSTITUTING A
VIOLATION OF THE EMPLOYMENT PROVISIONS CONTAINED IN 8 U.S.C. SECTION 1324
a(e) {SECTION 274A(e) OF THE IMMIGRATION AND NATIONALITY ACT (“INA”).

POLK COUNTY MAY CONSIDER THE EMPLOYMENT BY ANY FIRM OF UNAUTHORIZED
ALIENS A VIOLATION OF SECTION 274A(e) OF THE INA. SUCH VIOLATION BY THE
RECIPIENT OF THE EMPLOYMENT PROVISIONS CONTAINED IN SECTION 274A(e) OF
THE INA SHALL BE GROUNDS FOR UNILATERAL CANCELLATION OF THE CONTRACT
BY POLK COUNTY.

PROPOSER ATTESTS THAT THEY ARE FULLY COMPLIANT WITH ALL APPLICABLE
IMMIGRATION LAWS (SPECIFICALLY TO THE 1986 IMMIGRATION ACT AND
SUBSEQUENT AMENDMENTS).

Company Name:

Signature:

Title:

Date:

State of:

County of:

The foregoing instrument was acknowledged before me by means of [_| physical
presence or [_|online notarization, this day of , 2022, by

(name) as (title of officer) of

(entity name), on behalf of the company, who [_| is

personally known to me or [_] has produced as

identification.

Notary Public Signature:

Printed Name of Notary Public:

Notary Commission Number and Expiration:
(AFFIX NOTARY SEAL)
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ATTACHMENT “A”

COST SHEET
Item# | Description Estimated Unit of Unit Rate Total (Est.
Quantity Measure Quantity X
- Unit Rate)
1. Monthly expense plan 12 Month $ $
as described within
Scope of Services
(inclusive of all
associated fees)
Other Additional Services (additional services beyond activities included in
monthly expense plan)
2. Production and 20 Page $ $
Distribution of online
Materials - Translation
from English to
Portuguese or Spanish
3. Production and 20 Page $ $
Distribution of online
Materials - Translation
from Portuguese or
Spanish to English N
4. Digital Translation 20 Hour $ $
Services
5. Graphic Design 25 Hour $ $
6. Web Design 25 Hour $ $
7. Manage Spanish 1 Month $ $
and/or Portuguese
Social Media Accounts
and Campaigns
GRAND TOTAL (ltems 1-7 combined) | $

** Pricing must be all-inclusive of all associated fees related to that item
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Exhibit "Aii"

TM Latin America: Tactical Marketing Proposal
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TM Latin America: Tactical Marketing Proposal

1. INTRODUCTION

TM Latin America by PR Latin America, Inc. has been in the Tourism Marketing business since its inception
in 2008. We are a small company, based in Polk County, Florida, minority owned and managed. Our
contact information is as follows:

Company Name: PR Latin America, Inc.

Address: 524 Sapphire Drive, Davenport, Florida, 33837
Phone Number: (954) 990-3941

Email Address: jarres@p

President and Secretary: Victor Manjarres

Our experience in Destination Marketing managing successfully projects with DMO clients, among them
Visit Kissimmee, Visit Central Florida, Space Coast Office of Tourism (Brevard County), The Bahamas
Ministry of Tourism, Investments and Aviation, TCA Abu Dhabi (Tourism and Culture Administration), and
The State of Ceara Tourism Secretary, increasing their brand awareness and tourist arrivals, utilizing the
clients’ resources efficiently, and obtaining the highest return on investment.

We work closely with our dients' stakeholders and with partnerships with noncompeting destinations and
attractions to maximize our clients’ resources, something we have been doing for PCTSM for the last nine
years. Those partnerships have included local suppliers, as well as Kennedy Space Center Visitor Complex,
Brevard County, airlines, and other allies.

We know Polk County very well; we made it our home in 2019; we also know and have excellent
relationships with our target markets, Canada, and South America. We have physical presence in Toronto
(Canada), Bogota (Colombia), Sao Paulo (Brazil), Buenos Aires (Argentina), and Mexico City (Mexico).

As president and major stockholder of the company, |, Victor Manjarres, personally manage the account
with the support of my two senior associates:

» Henry Alejandro Buitrago, based in Bogota, coordinates the implementation of the strategies and
tactics agreed with PCTSM in South America.

e Juanita Ariza Gomez, based in Greater Toronto, will coordinate the execution of the PR and sales
promotion plans in Canada.

2. EXPERIENCE AND EXPERTISE

2.1 About us

PR Latin America, Inc. d/b/a TM Latin America is an international tourism marketing organization

specialized in the Latin American market with presence in Canada, Brazil, Mexico, Colombia, and

Argentina and coverage throughout Latin America. As an international organization, TM Latin America

has developed broad experience and relationships under the leadership of Victor Manjarres, a Tourism

Marketer with more than 35 years of branding, marketing, and sales know-how in Latin America.
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Our main goal is to maximize the return on investment for our clients, increasing arrivals, and economic
development of the destinations. Therefore, marketing strategies are developed to produce the highest
impact in exposure and, most importantly, revenue, seeking the highest ROl possible. Our tactics have a
comprehensive and integrated approach to tourism marketing that relies on conventional advertising
and Public Relations/Communications, Marketing, social media, and educational strategies.
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2.2 Our team

Our team is composed by a group of creative professionals in various disciplines: sales, marketing, and
communication, fluent in Spanish, Portuguese, and English, to give the most effective and complete
service to your organization. We have staff based in Canada, Brazil, Mexico, Argentina, and Colombia.

The team's commitment to serving our clients is well beyond the responsibility of our contracts; this was
fundamental to keeping our destination clients alive during the pandemic, giving 24/7 assistance to travel
agents when needed, to ensure their passengers had the most current protocols and information and
assist them in whatever process was required.
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Victor Manjarres is a tourism and travel enthusiast, trilingual, fluent in English, Spanish, and
Portuguese, and a well-seasoned Tourism Marketer specialized in the international markets for
more than 35 years.

His experience ranges from introducing, positioning, and developing business for Destinations,
Hotels, Car Rentals, and Tour Operators. He has held various positions, among them, President of
TM Latin America for 14 years, Vice President of SuperClubs Resorts for 13 years; Director for
Iberoamerica (Latin America, Spain, and Portugal) for Sandals Resorts International for four years;
and Founding Member of the Board of Brazil Resorts (Brazilian Association of Resorts).

He has worked on projects to develop business in the United States, Canada, Europe, and the
middle east for destinations, attractions, and resorts.

Victor Manjarres marketed leading brands of Destinations: The Bahamas, Visit Central Florida, Abu
Dhabi, Kissimmee, Jamaica, Ceara (Brazil), Bahia (Brazil), Antigua & Barbuda, St. Lucia, Bahamas,
Panama, Space Coast Office of Tourism (Brevard County), and California; as well as private brands
such as Sandals Resorts, Beaches Resorts, Royal Plantation Resorts, SuperClubs Resorts, Value
Rent-A-Car, Commodore Cruise Lines, Avis Rent-A-Car, Budget Rent-A-Car, and Sonesta Hotels
& Resorts Brazil.

Strong experience in building and negotiating airlift to different destinations.

In addition to the ability to design strategies, Victor's strengths are overseeing its execution and
continuously evaluating performance and return on investment.

MBA graduate from Manchester Business School and BA in International Relations. Juanita is TM
Latin America's Associate VP of Business Development. She brings twelve years of experience in
tourism marketing and customer service, developing brands and businesses for destinations,
attractions, and resorts in Canada, Brazil, Argentina, Colombia, and Mexico.

She possesses business leadership abilities to build relationships at all levels. She regularly advises
clients on market trends, market intelligence, and execution strategies.

She opened TM Latin America’s Brazilian business unit in 2014. After eight years of overseeing the
development and execution of the strategic plans for our clients in Brazil, she moved to Toronto,
Canada, in January 2019 to develop business in Canada.

Juanita successfully built relationships in Canada with the travel trade and media during the
pandemic for Visit Panama and Panama’s Tourism Chamber to organize Panama Travel Mart in
September 2019.

In her experience, Juanita has built and maintained excellent relationships with executives from
companies of all sectors of the tourism industry and the media, at all levels, from retail travel
agents to senior management to C-level executives.
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Juanita’s mindfulness and effective permanent controls, assurance, compliance initiatives, and
analysis help clients build and maintain stakeholders' confidence. In addition, she permanently
monitors social media to identify opportunities for our clients and any risk.

She has traveled to over 27 countries, has conducted professional activities in 12 of them, and
lived in four different countries, giving her a global view of the tourism industry that helps her
identify trends and apply innovative ideas to our clients’ business development.

Bachelor's in Tourism and Hospitality Business Administrator, Universidad Los Libertadores,
Bogota. Alejandro, as known in the industry, is definitely a people’s professional, an excellent
public relations person who uses his aptitudes to develop exceptional relationships for our clients.

Alejandro is an experienced sales and promotions executive with over 10 years in the tourism
industry, developing business for destinations, attractions, and resorts. He is our specialist in the
region since he has implemented B2C sales and marketing strategies in Colombia, Ecuador, Peru,
and Panama, understanding their cultural differences and finding the best business opportunities
in those markets. He is a natural team leader who loves to innovate to enhance the promotion
and exposure for our clients, always aiming to obtain the highest return on investment.

He nurtures the relationships with the hundreds of travel professionals he has met over the year
and dozens of media he has guided through Polk County and other destinations in his ten years
in the business.

Bachelor's degree in Social Communications and Journalism, Universidad de La Sabana, Bogota.

Monica has vast experience working with TV and press in Colombia and over 15 years
implementing communications strategies and tactics for destinations, hotels, and attractions.
Monica joined the TM Latin America team in 2013, and since then, she has been part of the
development and maintenance of public relations for our clients.

Monica has built an extensive data base and personal relationships with writers, bloggers, and
influencers in the region, and she works alongside with Juanita Ariza and Alejandro Buitrago to
implement our clients’ strategies in Latin America.

2.3 Experience

TM Latin America presently works on a full-time basis with 2 DMO's (The Bahamas Ministry of Tourism,
Investments and Aviation and Visit Central Florida Convention and Visitor Bureau- PCTSM) and one
on a project basis with Visit Panama -PROMTUR-. Additionally, we manage the marketing and sales
for NASA's Kennedy Space Center Visitor Complex under a contract with the concession operator,
Delaware North Parks & Resorts, and ICON Park Orlando.
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TM Latin America has been developing and implementing destination development plans in Latin
America for 14 years and the last three years in Canada.

We have worked hand in hand with our destination clients and their stakeholders (hotels, attractions,
tour operators), implementing sales, public relations, and social media strategies to position the
destination, its main characteristics, and attractiveness to the travel trade, the key media channels,
and final consumers.

We have worked with the travel trade, first establishing, and nurturing the relations with our clients’
distribution channels through sales calls, trainings, participation in Visit Florida, Brand USA, and our
own trade shows, workshop, and roadshows, always considering the best time to impact the
consumers' peak booking period, the lowest cost and highest return on investment. Our clients’
marketing budgets are traditionally limited, but with creativity, negotiating, and partnerships with
tour operators, airlines, non-competitive destinations, and attractions, we maximize the use of
resources.

During the COVID-19 pandemic in 2020 and 2021, TM Latin America did not stop one day, nor were
our clients out of the distribution channels top of mind (travel agents, OTA's, tour operators, etc.). We
kept feeding the market with news and updated protocols. Considering the travel agents' time and
interest in participating in webinars from March 15, 2020, to April 14, 2021, our team made 680
training sessions reaching 37,000 travel agents throughout the region. These sessions were via online
conferencing channels, Facebook, and Instagram.

At the same time, while we were in touch with the travel trade, we did the same with the media; we
stayed connected through phone calls, online conferencing, WhatsApp, and distribution of press
releases.

The media trips managed by PR Latin America, Inc. always produce a high return on investment,
selecting the adequate media for the destination that would reach our target travelers with the highest
distribution and credibility. Furthermore, we have developed extraordinary programs, such as the
Latin American Airlines Onboard media initiative, which produced over two million dollars’ worth of
exposure to the consumer. It involved the onboard magazines for Copa Airlines, LATAM, Avianca, Azul
Linhas Aéreas, GOL Airlines, Aerolineas Argentinas, Interjet, and Easy Fly (Colombia), reaching over
one million potential consumers with an average of four pages per articie and made in partnership,
sharing costs with Space Coast Office of Tourism and Kennedy Space Center Visitor Complex.

We have extraordinary relationships with the airlines at all levels, from the sales and promotion teams
and their product executives to the C-level executives.

Our marketing department translates, produces, and adapts the collateral material designed by our
clients and develops our tactical promotional materials, which are submitted to the clients' approval.
Qur costs are below the industry levels, following our clients standards and guidelines. On many
occasions, we provide translation and design solutions at no cost to our clients, as this helps stretch
our clients' budgets and improve the final ROI
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Our digital marketing specialist works alongside our clients’ online marketing executives to constantly
improve the performance of the social media channels, increasing the audience and engagement.

2.4 Previous projects

Client Name: The Bahamas Ministry of Tourism, Investments and Aviation
Contact Person:  Mr. Giovanni Grant, General Manager- Multi-destinations
Phone Number:  (242) 359-1665

Email:

Cost of Services:  $12,000 per month

Start Date: February 1, 2018

End Date: Contracted until 2/1/2024

PR Latin America was contracted by The Bahamas Ministry of Tourism in February of 2018 for an
initial term of 2 years to develop a marketing plan for Latin America. At that moment, the country’s
arrivals were on a descending slope.

The proposed plan included repositioning the relationships with the travel trade, conquer the
support of the consumer and trade media, advise on social media and co-op media with airlines
and distribution channels.

A strong campaign of travel trade education about the destination, with limited economic
resources but a motivated and committed TM Latin America team, gained travel trade support,
especially during trying moments, such as the destruction of two of the largest islands caused by
Hurricane Dorian in 2019. The personal, one-to-one approach supported by the destinations’
executives paid off. In 2019, the arrivals from Latin America grew, despite two months of impact
to tourist arrivals on the entire country, during the beginning of the reconstruction of the affected
islands.

The relationships built for the destination with the consumer and trade media, through media
encounters in-market, media press visits to the country, paid off, and the media also supported
The Bahamas with positive exposure and even free ads, helping the arrival numbers to recover.

In 2019, The Bahamas Ministry of Tourism visited Mexico on a sales mission to meet with different
travel industry actors (i.e, Tour operators, travel agents, airlines, and media) in various events
organized by TM Latin America. After this mission, the Deputy Director-General of the Ministry
took on a two-week trip to eight (8) cities in six (6) countries in Latin America, he had the
opportunity to evaluate TM Latin America's work results, our market knowledge, and perceived
how the destination's positioning had changed in just over 20 months. As an outcome, The
Bahamas Ministry of Tourism decided to renew our contract for two more years, effective February
1,2022.
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When the pandemic hit in 2020, The Bahamas Ministry of Tourism understood the importance of
keeping its presence in Latin America and six months later, they began to see Latin American
visitors returning. They are aware that TM Latin America's team effort contributed to that reaction
by providing 24 hours/ 7 days week support, helping travel agents, tour operators, and direct
clients, not only regarding the up-to-date biosecurity and travel protocols, but also assisting them
with the processing of The Bahamas Travel Health visa. There was no passenger contacted who
could not travel, as we went over and above our contract to ensure every passenger wishing to
travel to The Bahamas was able to do it.

In September 2021, the people of The Bahamas elected a new government, elevating the
importance of The Ministry of Tourism to look after Investments and Aviation, appointing the
Deputy Prime Minister also as Minister of Tourism, Investments and Aviation, After reviewing the
arrival numbers, the impact on the overall economic situation, and role played by TM Latin
America during the pandemic, the administration decided to renew TM Latin America’s contract
for two more years.

Client Name: Polk County Tourism and Sports Marketing
Contact Person:  Ms. Kelly Rote, Communications Specialist
Phone Number:  (863) 551-4707

Email y@ tra org
Cost of Services:  $3,750 per month

Start Date: 2013

End Date: Present contract until July 2022

PR Latin America, Inc. dba TM Latin America has been managing Visit Central Florida's sales
promotion, public relations, and social media strategies and tactics for Polk County Tourism and
Sports Marketing Division for nine years, since 2013.

Every year, we prepare a Marketing Plan for PCTSM’'s management approval, which includes
proposed strategies and tactics to continue developing the markets for Polk County.

Our proposal considers geographical areas with the highest return on investment, characteristics
of Polk County's Visitors, and the overall strategy of the Tourism Marketing Division.

We work with the key destination partners, hotels, theme parks, attractions, and events, taking
their message to the market, as well as providing them with market trends and market intelligence
when we appear before Polk County's Tourism Development Council, the Marketing Committee
of the Tourism Development Council or at any time we are requested to provide information about
the market.

We also work with the State and National DMO's, Visit Florida and Brand USA, and the local Visit
USA Committee’s in Latin America.
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We have represented Polk County on international trade shows, such as IPW and La Cita de Las
Americas, as well as in-market events, such as Visit Florida, Brand USA, Visit USA's country
committees, tour operators, and airlines roadshows, workshops, and promotional events, as well
as Visit Central Florida co-branded events.

Our public relations exposure for Polk County during the COVID-19 pandemic achieved an
estimated free exposure of $1.5 million in 2020 and $750,000 in 2021; in the first quarter of 2022,
we achieved exposure estimated at $217,000. an excellent performance considering we have not
had a press trip since Autumn of 2019.

We resumed personal sales calls and trainings in the second semester of 2021, as countries'
protocols and the pandemic allowed; this was done country by country following the regulations
dictated by national and local governments.

Client Name: Visit Panama (PROMTUR)
Contact Person:  Ms. Luciana Kramer, international Leisure Sales Manager
Phone Number: +507 6780-6439

Email: -amer @ Visi

Cost of Services:  $48,000

Start Date: June 1, 2021

End Date: April 30, 2022 (under negotiation)

>» PROJECT 1: Virtual roadshows

Visit Panama (PROMTUR) began activities in August 2019. During the COVID-19 Pandemic, they
contacted TM Latin America to assist them in projects in Canada and Latin America for Visit
Panama and CAMTUR, Panama's Tourism Chamber initiatives sponsored by PROMTUR and Copa
Airlines.

TM Latin America organized virtual roadshows for Panama in June 2020 as the first project. The
results were:

« 305 one to one meetings between tour operators and Panamanian suppliers in two one-day
sessions

e 918 travel agents participated in destination educational webinars in 4 sessions in 2 days

= 97 journalists and bloggers participated in two online press conferences

» Five private interviews with consumer media (television and newspapers), travel trade
channels, and Panama’s Minister of Tourism, fvan Eskildsen.

o $250,000 in free exposure as a result of the above online media efforts

» PROJECT 2: Panama Travel Mart

TM Latin America was contracted to promote, invite, and organize a trade show between
September 25 to 30, 2021, targeted at tour operators and media from Canada and Latin America,

9|Page



TM Latin America: Tactical Marketing Proposal

including a pre-trade show fam and press trip. Despite the situation created by the COVID-19
Delta variant restrictions in Canada and some Latin America countries, Panama Travel Mart was a
success, creating interest in Panama in the Canadian market in the travel trade and the media.

The results were as follows:

« 430 one to one meetings between tour operators (Canada and Latin America) and Panamanian
suppliers in two one-day sessions

+ 28 buyer companies represented from Canada and Latin America

e Five consumer and trade media representatives

e 11 countries were represented

» $213,000 in media exposure as a result of the media visit pre-trade show

» PROJECT 3: WTM Latin America tradeshow- Media

Visit Panama contracted TM Latin America by PR Latin America, Inc. to manage their booth at
World Travel Market Latin America in Sao Paulo, April 5 to 7, 2022. Also, we coordinated an
activation with destination presentation directed to distribution channels (tour operators, MICE
agencies, OTA's, selected travel agents, and media-consumer and travel trade.

The project includes invitation and confirmation of participants from distribution channels and
media and the selection of the venue to guarantee the success of the activity.

e 41 meetings between Visit Panama/PROMTUR and representatives of distribution channels

o 17 interviews with PROMOTUR's CEG

« 63 publications and posts with an estimated value of $210,965 by April 30, 2022. There should
be more articles to be published.

The target of participants in the activation was 40 from the travel trade and 20 media
representatives, 60 in total. The participation exceeded the expectations of Visit Panama with a
total of 80 participants.

3. APPROACH AND METHODOLOGY

3.1 South America Outlook

Visitation to the U.S. from the Caribbean and Latin America started to recover in late Summer 2020,
and Florida typically receives over 50% of those visitors.!

According to Visit Florida's research Brazilian visitors' volume have started to climb again since the
lifting of the international restrictions in November 2021.

In the third quarter of 2021, the number of tourists from Colombia arriving to the state of Florida
increased by 14% compared to the same period of 2019 and not only placed that country as the third-

1 2020-2021 Annual Report Visit Florida
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largest international outbound market to the state, but also accounted for 73% of the total Colombian
travelers to the U.S., a notable increase compared to 65% in 2019.2

For the past three years, Florida has been the second most visited U.S. destination for travelers from
Ecuador -which has reopened its connectivity with Miami and Orlando in 2021 - and Peru remains
one of the top destinations for future travel.

Argentina ranks 7th among international tourist source markets with a 74.3% market share in 2020-
2021, higher than the 63.2% in 2019. This means that three out of four Argentinians who traveled to
the U.S. visited a destination in Florida.

In 2020, Mexico was the top source market for international travel to the United States. This ranking
continued in 2021, in part due to differences in COVID-related travel restrictions between the United
Stated and the two countries. Please note that Mexico statistics include transborder daily transit.

Of the top 10 arrivals markets to the United Stated in 2021, five (5) were from the Latin America
Region: Mexico, Colombia, Ecuador, Peru, Argentina from which Colombia and Argentina increased
from 2019.3

Over 5 million Latin American travelers visit Florida. There is extensive airlift into Miami and
Orlando and a growing market to Ft. Lauderdale.

3.2 Canada Outlook

.

Florida has been a prime destination for many Canadians looking for a winter respite. With borders
open since November 2021 and the loosening of the COVID 19 measurements, Snowbirds are slowly
coming back to visit the state for more than two weeks.

The top origin countries to Florida in 2019, based on preliminary figures, were Canada (3.6 miilion),
the UK (1.5 million), Brazil (1.2 million), and Colombia (610,000).

Preliminary figures show that in 2020 an estimated 4.5 million visitors came to Florida from Canadian
and overseas markets. Overseas travel to Florida decreased 70.4% in 2020 from 2019 and accounted
for 3.7% of total visitation to the state. Canadian visitation decreased 64.5% from 2018,
with Canadians making 1.3 million visits to Florida, representing 1.5% of the total visitors to the state.
The decrease in visitation was attributable to the COVID-19 pandemic.

Preliminary estimates indicate that 30.9 million total visitors (in person-trips) came to Florida in the
fourth quarter of 2021, a +61.9% increase from the same period in 2020. Visitation was slightly higher
than in 2019 (+0.2%), marking the second consecutive quarter that exceeded pre-COVID levels.
Domestic visitors accounted for 94.0% of the visitor total, while overseas visitors accounted for 4.8%,
and Canadian visitors accounted for 1.2% (359K), nearly three times as many as in the previous
quarter.

2 Viisit Florida Marketing Plan 2021-2022

2

4 Source: Visit Florida Research
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» Up to February 2022, 867K Canadians have visited the United States, reaching half of the visitors
reported in the fourth quarter of 2021.

+ Before 2020, Canada constituted 25% of all international visitors to Florida,

« Due to the geographical proximity, travelers from Ontario and Quebec made up 83% of the
Canadian visitors to Florida by 2016. This trend will likely continue to be Florida's primary Canadian
outbound market, even in the post-pandemic tourism recovery stage.”

Visitor Count for All International World Regions - YTD
Menico 1
Canada
Western Europe
South America
Asia
Central America
Caribbean
Middie East
Eastern Europe
QOceania

Africa

Source: National Travel and Tourism Office*

« In 2020, in travel arrangement services and tours to sunny destinations, Ontario accounted for the
largest share of revenue (49.5%), followed by Quebec (25.2%), British Columbia (14.8%), and Alberta
(7.4%).

+ Orlando is the most frequented location due to the theme parks (short-term tourists).

» The principal air point of entry serving the area with direct flights is Orlando's airport, followed by
Fort Lauderdale, Miami, and Tampa.

« Flights from other cities such as Vancouver, Calgary, and Ottawa to Florida airports have not been
returned. People traveling from these regions must connect via Toronto or Montreal airport.

FLIGHTS FROM CANADA TO
CENTRAL FLORIDA PER WEEK
WEEKLY
DESTINATION FREQUENCY
ORLANDO 58
TAMPA 18

+ Canadian vacationers in Florida fall into one of two categories: 1) those who travel for one or two-
week vacations and mostly stay in hotels; and 2) "snowbirds" who spend some or all the winter season
in Florida.

% Source: Statistics Canada
S Source: Travel Arrangement 2020 at hitps:// ge.cafnlfdaily-a ! /d ot

*Please note that Mexico statistics include transborder daily transit.
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e According to the Office of travel & tourism industries, the Snowbird population tends to own or rent
a second home, being then the largest accommodation category for Canadian visitors in Florida.

o Due to travel costs, the tendency to drive to Florida from the border areas of Ontario could increase
in the upcoming years, especially among snowbirds with properties in the region or RV owners.

3.3 Scope of Services

Establish, develop, and maintain Polk County Tourism and Sports Marketing (PCTSM) promotion
activities in the Canadian and Latin American markets through different marketing and public
relations channels to increase the volume of visits and tourism expenditure in Polk County,
maximizing the return on investment.

« |dentify the key target markets in Canada and Latin America for Polk County Tourism and Sports
Marketing (PCTSM) to optimize resources and promotional strategies.

e Strengthen the relationships for Polk County Tourism and Sports Marketing (PCTSM} in the
Canadian and Latin America tourism market.

e Review the current market strategies in Canada and Latin America to continue growing the
destination exposure in the region.

¢ Increase the visibility of the Polk County products using trade, consumer media, promotions, and
social media.

» Educate the travel trade, media, and general consumer about the attractions offered by Polk
County Tourism and Sports Marketing (PCTSM) and the differences from other activities in the
area.

» Ensure Brand awareness and recognition in the Canadian and Latin American market.

* Penetrate new markets in Canada and Latin America through online activities, social media
strategies and other communications channels.

» Drive consumers to Polk County Tourism and Sports Marketing (PCTSM) web pages through PR
and social media initiatives to generate more visitors from Canada and Latin America.

13|Page



a8ed| ¥t

[ - "$824N0S3J JO WIN}34 152q pue uojeziwido axnosal bulueigqo
'S/sWNSUOY pue apel} ay} 21ojaq ainsodxa sAWN0) Jjjod dsednul 0} papaup saunuoddo
Bungaysew do-0d xoq ayy Jo o sisuned fenualod yum alenobau pue ssniunuoddo aziubodsy e

"S3|es aseanu| pue
INS1Dd IN0ge way} 31eanpa ‘sis|jes dol J1ay) USIA O} SUiea) SIJes SJ9{esajoym Yim s|[ed S3[es Juiof e

‘sanssi pajejal pue ‘Buidwed ‘sysed ‘|aaely Ay 331 SSYdIU dY1oads 10y saiunuoddo
Buiuien a1esausb 0} ‘epeue?) Ul [9ARI] Yy PUEB ‘ODIXSIA] Ul [9ABI | 3014 ‘BIqWIO|0D Ul sauoidejuasaiday

ap uon ‘jizesg ui JAD @i 'sapusbe [pAes) pue siojeredo Ino} [B20f Upm sdiysisuped e UOREURSSP LISLINOY €

se £3uno?) %|od Jo |enualod syl noge |

EJLAWY YINOS PUB BpRURD) Ul S1I8[IN0
SI9MJEW UBIPRURD PUB UBDLIBWY Ulle 8yl Ul a10woid 01 sjuem WS Dd snpoud ayy gIpaW pue siawnsuod ‘siojelado

uo paseq (siojesedo Inoj pue sjusbe [aael)) apel) |aae)) 8y} aleonpas o) weiboid Bululesy e @easd » N0} ‘sjusbe  |eaesy  @jednp3

's1auped Alsnpul 18410 pue ‘s,y1 0 ‘sioelado inoy |eao) yum diysiauped ur weiboid ayy dojasq e

‘saulie pue s,y 10 ‘seiduabe |aaen ‘si0ielado noj u spejued Buipnpul _
'3peJ) {9ARM] URIPRUET) PUE UBDLIBWY Ulje] 3y3 Ul 35| 19BIUCI 8yl puedxs pue ulejulew ‘alepdn e

‘Bunayo 1onpoud ay Buisealsul ‘uoibal sy} Ul SBNIAIOR J13SHN0}-008 pue sdwed AY Jo uoowo.d
Buipn|pui ‘saibajelys Buijeyiew mau doj@asp pue diysuonejal ayl yaelis 03 spnpoud pue saianoe
Auno) yjod Bugowoid siojeiado Jnoy ueipeue) pue UBSLSWY ulle] 33 yoeoidde pue Ayjuap) e

"anpalqo
ulew s,Aunod jog 03 Buipiodde ueid pue ssifalens sy sulyep 0} (P8ganD pue ouURID) epeue)
pUE EDLBWY UIJET] WOl Siaslew punodul [epualod syl pue jusund ayi sjenualsip pue Ayssed e

"Joxlew ay3 uy
pajuswajdwi Apealje suonoe ayy o1 Aunuiuod aaib 01 sduy Wy4 shomasd pue Bplojd HSIA se yans
‘siauied LM 1931eW URIpRURY) YL Ul PIPONPUOD Usaq Apealle 3AeY ey} SaIjAIE 3y} Buliojuo e _

‘Alunon yjod jo uonowoid ayl
8210jU124 puE Je)s 0} (730aNT PUE OLIBJUQ) BPEUED PUE E2ISIY UIJET UI S311D PUE S}Sa19)Ul Ulew 8y} ‘BDLBLUY UYINOS pue BpRURD) UIYRM
auyap o3 uonewloyu) siojelado Unoy [e0f Pue elep d|ge|ieAR UO paseq sisAjeue 1w e PNpuo) = sidjlew ey dojeasp pue Aynuapy

sa1oe ) seibajens

1
{

solfa1ed1s opedl £¢'¢

jesodoud Bunadely jealde] (eduslly unel L



a8e4]|st

‘ABayens jesiydesbosb eipaw uieb 0} suj|uo pue iserpeodq
palesBaul Byl yum auy ul ‘sjuswdoaAdp pue suolseine d)3sunol S,AUnoD fjod alniesy o1 uid ‘03 pajwi| jou g ‘Buipnpul
‘syaxiewl A9 U) S|aA8| [euolbal pue [euoieu je ‘siericd gam pue ‘sasuizebew ‘siadedsmau ‘elpaw aujjuo 5]2[INC BIpaLW UeDLIBWY YINoS pue
uo snooj [edads YHM 'WS1)d 4O JIBYag uo S3uo mau ajeald pue sdiysuonejas Bunsixa ayy uayibuans ¢ ueipeue) yum sdiysuoneia dojaaag

sooe] seibajens

*Auno? o Jo} saiunpoddo
ssauisng mau ansind 0} pue auo Bupsixe ayl Juswadwod 0] JUIAS B3 U0y aseqeiep e 3jeal) e _

'WSLd |
Jleyaq uo sayande ul uoijedidiued sy jo buninsas ssinunpoddo sajes mau dn MOJ(O) pue JUIs3id

‘Jsalaiul 353 sy 03 Buipiolde S Dd JO Leyaq uo ajediped pue puswiwoda. 0 siauvied Ansnpul

[£20] 8y} Agq peziuebio SIUSAS JBUIC PUB SMOYS BPEI} 'SMOYSPEOL ‘SIBUILAS [EUOIEINPS 173[9S e s1aquIsw
“A13snpul Y3 JO JUCLRI0) 8L} Ul puelq aU} Uleulew pue AJUno?) jjod 950dxa 01 siusae Alsnpul Jaylo HBIS NSL1Dd YHM pue INS1Dd
Se |[@m SB SMOYS Bpel) AlJSnpul [9ABI} PUe JSWNSU0d AIJUN0D-Ul PUSlie pue ‘31eji(1de) ‘PusLILIoday « JO Jjeyaq Uo SMOYS ape.} puany

‘s)yBiybiy sy pue suonpeipie ayy buizuasald a|Iym ‘SjuaAd
ay3 buunp sjuabe |aaen pue sio0jeiado ino) 0} [eLIeW [eidle|joD |eubip pue pajuld Jo uonNQLsIq e

‘uoibaJ ay3 ul 158181u1 JO SBIHAIIDE JBY10 puE ‘suoijoeslie
'SMOUS ‘SDIIIAIRIR 'S[9I0Y NS1Dd 9y} Jo uolowold sy ul asn siojesado Jnoy pue sjusbe |sae.) 1o} _
apew-aid s1sod eipaw [e1pos pue ‘sabew ‘sosapia 'siaf)p-a Buipnpuy 1y sjooy Bupasjiew e adnpoid e 5}IBL B3 Ul )3 510}243d0 |
"Bplo|{ ug skepijoy ino} ‘syjuabe [sael} O} pPaINQLISIP
Buo pue poys 4o} uoneunsap adioyd dol e se |NS[Dd uoiisod o} pawie AJUNWWOD apes) [9ARI] a0 0} 58791d UONEIIUNWIWOD JBYI0
ay} 0} passaippe sianajsmau-a Luanenb e Huidopasp suabe jpaell Yum poddns SuOeIUNWIWOY) » | pue $1913ISMauU-3 Jeinbas 3dnpold

1503 15aMO)|
dY} 1& 5I9||9S BPLIOj4 2JOW UlBl} 0) SSORIWILIOYD S,YSN USIA ‘EPUO[ USIA ‘YSN puelg YUm Jauped »

jesodo.d Suianen [ea130e] (edLlswY Uney N1



afed]|9r

"[oA8| U ayy o} Juedpiped 19ano
eipaw pue Auno?) yjod usamiaq diysuoiiejas axel o3 sjuediped ayy yum diysuoneal jeuossad e
pling 0} Se ||om se ‘aaualiadxs AI01oe)s|ies aInNSuad pue a1euIpIo0od 0} NSLDd O3 slieq eipall j|e Y0Is] o
"BpPLI0]{ Spiemol dignd
[enuajod BuipueIsINO 1SOW 3Y) YHM S1aXIeW Byl aJe A9} se (22gany pue OLRLQ) BpEUR] JO Sayiew
A3 8Y} JO BIPAW JBWNSUOD PUE PEJ] JUBAS|3J 1S0W aY3 Yum diysuone)ss ays yibuais pue yoeoiddy «

“JeaA Jad sinoy ssaid (g) 994y} jo

‘S19)JEW UBIPEUBY) PUB UBDLISWY UIIET Ul SUOIIEULIIUOD 10} wnuwiuiw e azjuebio pue siauanpul |
dn mojjo; pue sjuedied jepusiod sy jo sejioid jo uoneasn Buipnpul ‘sdi) eipaw uoijeziseljiwey BIpaw [EID0S puR  SaAllelussaldal
pawweiboid jo suopedunwwod pue sonsibol ‘epuabe ‘uoneziueblo syl Yum NS1Dd Hoddng e | eIpaw paiyjenb INI3ay

‘syed awayy ay} puoiaq
saniAe ayl uo Buisndoy ‘saljilie) pue SPJIMOUS O} Pa}IaLIp S[uUeyd UOIEJIUNWWOD U0 SNd04

‘s1ay10 Buowe ‘ainpnis s,AY ‘sAeis wisy-buoy o) Buibpo) ‘syueine}sal ‘saalasal [einjeu pue _
syted ‘S2INAIDE [RLIBR SB YONS BPLIO|S [BJUSD) UIYyum s21do] Buipuelsino ul pazijedads eipauw ape.; puig

‘spoye sajes ay} poddns o} sbessaw JualsIsuod ‘AJUno)) Hod Ut suoiedea
e aJnsus 0} Bunowoid £@Ade e sdfes leyl “218 ‘suaas ‘sbuiuado ‘smau ‘sadIAIRS ‘synpoud Jo} sbuusyo paoleRr  wWsSLNO}
S INSLDd 2pe} [9ARJ} PUB JALUNSUOD |BUY 3y} O3 N0 LDBaJ 0} Uolediunwiwod pajesbajul juawsajdu) 9y} 1noge  sJaWwNsuo>  21ednp3

‘epeue)
0} sksiA saanejuasaidal NS Dd Buunp samaioe pue sbuilssut eipaw Jo UOIINI3X3 pue JudwdolRAsg

158J3}Ul 4O 513[IN0 3y} Ul 8beIaA0D eIpaW PUB SLIOKD Yd 419y} Ul 9belarod aey Auno)
3|04 2nsua 0} pue s3dINosal aziwixew o3 s3ibiauds dojaaap 0} SERIIWIWIOD VSN HSIA pue ‘epuo|d
HSIA 'WSN puelg 10} SaAneluasaldal ¥d syl yim iaspew A3y yoee ui diysuonejal asop e dn ppng

‘sjasjiew Jabliey ueoLsWYy une pue ueipeue) ayj [eadde ued jeyy
sjeap |euonjowoJd pue sjusas [epads ayy Guisspisuod ‘sases|as ssaid Jo ainsodxa 104 ued e ajeas) o
'spuelq Jauped pasissp ay} Jo swea) Bunediey pue suonediunwwo) ay) yum sdiysuone|al pjing e

‘INSLDd 3502 13p0d-}0 -}no |eluiw e e ‘Uoibal ay3 UsiA 03 aJisap e Buiead UONBUIISIP WSLINO) B Se A3uno?) 3|0d
‘ssaualeme puiw jo doy aseanu; pue uojusod dpy [jim 1eyy saaneniul ubiedwes buiiexyiew dojaasp Buliniesy abesanod auljuo pue SOSPIA
0} pue yym Jauiied 03 NS1d ao.d Jualp 106.e) SWes uo pasndoy spuelq paziubodal jeuciieu 3e8s ¢ | 'sapiue  Aped-payy pue  ainsodxa |

|esodold BuilayIe (BDI11DB] 1BIUIBWY UIIE] AL



aded|st

*S}NsaJ 1590 10} Em.EoU
BuiBebua ulejutew 0} salpaie suljuo pasodoid ayi JuaWB|dWOoI 0] SMdU pue spual} Allsnpul puld e

'suBiedwe> Jueblo pue pied pasodold ayy w1 yoeas 1saq ayi sn aab |im ey sauo

‘pajuaiio synsas pue pajabiey
BY3 aulap 01 13xjJew yoea ul siswnsuod jabiey syl Ag swlojield eipaw [e|30s pasn 150w 8y} aulaq ¢

ale jey) s)oddewW UedLBWY LINOS
‘SIUBIL0D ajqeuns ajessuab pue sayunuioddo Apjuapl 'sjsuuey? e|paw (e120s ybnoiyy pue ueipeued Ul SjauueyY eIpaul
ABajens Bunexiew jeasp ue dojaasp o1 1axew Aa) NSLDd YIBS Ul SI9[9ABI] JO SISaJaul ayl Atnuap) |epos/jeybip aziwndo pue dojpasqg

sonoe; ._.._ o - saibajens
_ JoX4BW BOLISWY Uile pue ueipeue) sy} Ul saiiade leuopjowoid | ‘SI9J19{SMaU pUB Sasea|a.
40 Wswdo|aAsp 2Y) 10} Alessadau Juauodwod sayio Aue Jo ‘(pajuud pue [elbip) jeusiew Buneyiew ssaud ‘S21ISgam JONSIA ‘S|elIalew

‘SIB)I9|SMBU ‘Saseajal Jo youaly pue ssenbnuod ‘ysiueds o) ysibug woly SB3IAIRS UOIlB|SURL] ° |B193E[|0D JO UOIIB|SUBL) UM ISISSY

“18WINSUG) [2Ul 33 Pue eipaws speJ) e pawie subledwed ssaid aauy Ajyjuow ubisaq e

‘SJIBWINSUOD YIBa) 0) SAAIEIUI XOd ay} Jo 1no dojaasp 03 pue sjuald 19b6.e3 1no 0} 1sa18iul
JO 2Je 12yl saLI03S Yo)d 0} SpuUa} 153J433U| 10} JOO] O} (|eUCIipel) PUR [BID0S) BIPBW SUIUD JONUON *

(218 ‘shepijoy Jejuim pue swiwins ‘sAepijoy snoibiay ‘D) Jeak ay) inoybnoayy sAepijoy

Jeuoifial jo spouad Bupjoog-aid ay3 Buunp Ajjersadse ‘s1sanb |epuaiod uno yoeas 0} s19|Ino payud ‘e2UBY YINOS pue
pue Jjuoipa|s 1ab.ey Aoy ug suawaoejd Bunoo.d ‘ejpaw j1abie) 3yl 03 S921AIS pue 51aNpoad J1351IN0] epeue) uym siaxiew £ay ul s}ajno
INS1Dd O} psile[as Juamuod pasoidde anguisip pue asnpoid ASNnonuijuod 0} 3|NPayds e aleal) o eipaw 0} sasea|aJ ssaid aynguisiq

"RHANDY/ AV Jo)e synsas dn-mo|jo} pue Juswabeuew NS1Dd
0} SuonepuaWLI0da. atopeq sajyoid BuzAjeue ‘siouned yum samunuoddo pWy4 eipsw 1oy 3007 e
syuedpiped |Ny4 Aq Ino pajy 8q 03 Aeauns e ubisaq e
‘duy uoiezueriwe) eipsw 1sod podas pue dn mo|jo} Hdoegpas s

|esodold Su1laJeA |BJ11DE] (BILBWY UI3e] AL



a8ed| 8t

SBRIARIE Jeah EU / 13)53uds 1eu Buiuue|d

Suysipueyasaw/ [elaew esajejjod Sugung

sarualde Supial uow ejpapy (€105

S3R1AIIR UO JOWOId & (Pa |e1905
sBugaaw eipo

sudiedwe) ss3ud 3314

|epsiew (eydp pue s1aAy-a

oy dopezpieyjuey sdil ssead

{31ep patewiss) moyspeny BPUO) 1ISIA

o U - 4 4 ! ; : 1 I -
| !

_ [ I (LT R
SMOYS LS| IR0} pUE 3peJ] (AR
_ T l TTT r_ “ 0] pue Suale pael Yim (U0sIad U] pue aulju0) S|jEd SBeS AR
I 1T et & 7 i i I i = 1 I {uossad uy pueauyuo) siojesado snay pue siuade (e o} sduruyer)|

sigyJew A3y sioesado Inoy o} yaeosdde pue S)sh|enE iy 1Inpolg

sz|e1[2t] s [62]22 51| 8| v [oz|cx|ov] & [2z|0z|sT| 8 |cz[oz|en 9 s,_mw.& ¢ | 7 [oz[es|2n s |o2| vz vr| £ [vefve| £xor| € |az[6u|21| € ﬂmm SIOH R 40)33M / AUALLIY |
G2 . O Erady AN | e few | zzean | zzem weo | wds | wiw | ww |

i £202-Z207 NY'id NOLLYY G35040Hd |

WOREWY HLO0S _

eILIDUIY YINO0S -Ueld UOIIDY pasadoid 9'¢'¢

w .|. |-
i "S}3)JeW UBdLaWY UjleT] puUe BpeuR) Wolj
| Yipe BundauUED Jo DBIP YHm S1ejiew Ul sabessaw pue adUlIpne asealdu) O} BIPaW [e1J0S SNJ04 e

‘I1d) 1ed1 duebio
3y} Jepun j|am wuogiad pue Juajuod Buiziwnido ‘s1sod ino U SIUBWIWOD pue salyAlde auy dn mo|joy
“ 0} 9|qe aq 0} »Pam 3y} Buunp apew sbupisod ayi jo asuewiouad ayl £ji1aa 01 Buionuow JusueWIRY *

|esodold Sujiayiep |BO110B] BJLSWY Uile] W1



aged|e6T

l,

SBRIANDE JESH 1A, BT8R KB FUNIUR]g

FUBILBL ] [R; 330w (6131835 Tatiaglg

lizilailen i FITETEITERE PESCIO FUp-TY L SR Iee Ty

EuANS.LAnd BiS8yYY (A5
d) Hupsaw epaw
.. _N L k f | i A { I\ | k T Tk | suljaduse) s10.3 0a14
i i i . B 0 o i i i i jei03EW (e Tip pue S1eAg3 |

VB3R« BRI (INR 5L A1 RuiRT

%) A1} ub 2RI Ry §0113 SSRI

ARSI 4SS 70 N T LT 0w 8, BPRY)

B|PEAR 8RS
[(aap paiens) moutpRay RPLALLATIA
(ST} wd!

M3 LTI (AR By

e )

iRy

BwDug LR Ve BREL &)

J W) I3hiEut fueale e ki v

FAZEaB3 ot Tk Bupyus! TIi33 SMIEE 4204y

LS EET Ly PR @ SRSt 1838 053 Fu@ BRJ@AN {@eR.5 S0 6

PN

Siggre.l 48 By, Bl Nl S N0E 23w I2SH03E Pud D EYRGE BN

il AONFIM{ALALY i

— e — e =
-

epeue) — uejd UONDY pasodold £'€'¢

|esodo.d Suiayie |ed1308] (eJLIBWY UNET AL



TM Latin America: Tactical Marketing Proposal

4. COSTS

PR Latin America proposes fees for $96,000.00 per year to execute the Canada & South America
Public Relations and Sales Representative functions.

4.1 Cost Sheet
COST SHEET
ltem?# Description | Estimated Unit of Unit Rate Total (Est,
| Quantity Measure Quantity X
| : ! ____UnitRate) |
i1, Monthly expense plan | 12 Month $14,94750  $179,370.00
as described within
Scope of Services
{(inclusive of all
_ associated fees)

Other Additional Services (additional services beyond activities included in
. monthly expense plan) _ R ]
2. Production and 20 Page $ 10,00 $ 200.00
Distribution of online
Materials - Translation
from English to
. Portuguese or Spanish | |
3. Production and 20 Page $ i0.00 $ 200.00
Distribution of online
Materials - Translation
from Portuguese or
Spanish to Enalish

|
4. | Digital Translation 20 Hour $ $ FREE ‘
| Services - 2 |
5. Graphic Design | 25 Hour | $ 1000 $25000 |
6. WebDesign | 25 | Hour | $2000 | $so000 |
7. Manage Spanish 1 Month $ § 250,00 ]

andfor Portuguese
Social Media Accounts
and Campaigns | ! = 1 I
| GRAND TOTAL (ltems 1-7 combined) | $ 180,700.00
** Pricing must be all-inclusive of all associated fees related to that item
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TM Latin America: Tactical Marketing Proposal

4.2 Summary of Yearly Costs

SUMMARY YEARLY COST- CANADA AND SOUTH AMERICA
CANADA |
1 | Subtotal Sales calls and actions with Tour Operators | $3,970
2 | Subtotal Travel Trade and Tourism trade show B ] $18,700 |
3 | Subtotal Familiarization trips - S | $15,000
| 4 | Subtotal digital and communication strategies o $9,800
5 | Printing collateral material - | $2,500 |
& | Retainer- Destination Marketing Fees for Canada [ $48,000
TOTAL YEARLY COSTS CANADA $87,970
SOUTH AMERICA B - -
1 Subtotal Sales calis and actions with Tour Operators | $4,400
2 | Subtotal Travel Trade and Tourism trade show - | $5,000 |
3 | Subtotal Familiarization trips B R | $10,000
4  Subtotal digital and communication strategies | $11500|
5  Printing collateral material - | $2,500
6  Retainer- Destination Marketing Fees for South America ; $48,000 |
TOTAL YEARLY COSTS SOUTH AMERICA | $81,400
YEARLY COST- CANADA AND SOUTH AMERICA $179,370
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TM Latin America: Tactical Marketing Proposal

5. SURVEYS OF PAST PERFORMANCE

5.1 The Bahamas Ministry of Tourism, Investments and Aviation

Survey Questionnaire ~ Polk County
RFP 22-344, Canada & South America Public Relations and Sales Representative
To. _Giovanni Grant (Name of Person completing
survey)
The Bahamas Rinistry of Tourism. { & A (Name of Client Company/Firm)
Phone Number: 1242) 358-1665 Email: §9rant@bahamas.co.uk
Total Annual Budget of Entity_Fluctuaies annualily
Subjoct: Past Performance Survey of Similar work:
Froject name: Latin America Sales and Public Relations Representation
Name of Firn being surveyed: PR Latin America< Inc.
Cost of Sevices: Original Cost: $12,000 per month Ending Cost:3 12,000 per month
Contract Start Date: 2/1/2020 Contract End Date: ONgoing
Rate each of the criteria on a scale of 1 to 10, with 10 representing that you were very
satisfied (and would hire the Firm /individual again) and 1 representing that you were
very unsatisfied (and would never hire the Firm lindividual again). Please rate each of the

criteria to the best of your knowledge. If you do not have sufficient knowledge of past
performance In a particular area, leave It blank,

NO CRITERIA UNIT SCORE
"1 Ability to manage cast a - - (W

2 Ability to maintain project schedule (complete on-timefearly) (10 10

3 Quality of work : (1-10) g g

4  Professionalism and ability to manage budget (1-10} 10
"5 Abiifty to communicate with Client and Client's staff Q-6 10

6  Abliity to resolvs issues promplly (1-10) 10

7 Ability 1o follow protocal (3-10) 9
"B Auility 10 makmain and provide proper documentation G10) 9

9  Appropriate application of technology =103 10
| 10 Overal Glen satisfaclion and comfort level in hiring 1-10) 10

11 Ability to offer solid recommendationss plans Y (1-10) 10
l 12 ?;i'lirny to facilkate consensus and commitment 1o the plan of actior among T +-10) 10 -

Printed Name of Evaluator SfO¥a0ni Grant
e

=

Signature of Evaluator: i
; e . ymanjanes@priatinamerica.com
Please fax or email the comp ls'le&‘survey to:
Y

PR
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5.2 Polk County Tourism and Sports Marketing- Visit Central Florida

Survey Questlonnaire — Polk County
RFP 22-344, Canada & South America Public Relations and Sales Representative

To: KellyRote ___ {Name of Person complating
survey)
Polk County Tourism & Sports Marketing (name of Client Company/Firm)
Phone Number; 863-551-4707 Emai. Kely@VisitCentralFlorida.org
Total Annual Budget of Entity

Subject: Past Performance Survey of Similar work:

Project name: Latin America Public Relaﬁm"s al'ld Sa’es_ Bg&s&nbﬂve
Name of Firm being surveyed: PR Latin Amasica Inc.

Cost of Services: Original Cost: Ending Cost:
Contract Starl Date: JUly 5, 2016 Contract End Date: JUly 4, 2022

Rate each of the criteria on a scale of 1 to 10, with 10 representing that you were very
gatisfied (and would hire the Firm Aindividual again) and 1 representing that you were
very unsatisfied (and woutd never hire the Firm findividual again). Plsase rate each of the

critarla to the beat of your knowledge. if you do not have sufficlent knowledgoe of past
performance in a particular area, leave i blank.

NO CRITERIA N ~ UNMIT  SCORE
1 Abllity to managa cosl (1-10) mT
2 - Ability io mainiain project schedule (complete on-timefeary) U-10} 49
3 Quality of work - (-10) ;6 -
‘a f Profgssinalism and abiiily io manage budget {G-10) 10
5 J Ebifly 16 communicate with Chent and Cllent's staff —f(m 0 19
!-5 Abll'ny 1o resolve issuss prompﬂy (1-192 ..!9 - l
7 Abllity to foHiow protocol {-10)  qp |
8 | Ability to maintain and provide praper documeantation {i-10) 4
"'8 | Appropriate application of technology TG0 qp
10 Ovesall Clisnt satisfaction and comfort level in hiring L0 qQ
11 Abilfy to offer solid recommendations/ plans "(110) 1o
RV ! :;?y io facifiate consensus and commiment io the ‘plan of sction smong 1 (1-10) ¢ 10
Printed Name of Evaluator Kelly Rote

f

Signature of Evaluator: Lty
Please fax or emall the completed survey to; wnanjanes@prlatmamenca com
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5.3 Visit Panama- PROMTUR

Survey Questionnaire — Polk County
RFP 22-344, Canada & Scuth America Public Relations and Sales Representative
To; Lucana Kramer Name of Person comipletirg

Lot P oy (PROMTUR Panama ot Chent Company ' Firmy

iyt
VR Rt e

Iy e findividual agnin). Please rate each ot the
critera 1o the best of your knowledge. It you do not have sufficient knowledge of
performance in 2 particutar area, leave it blank.

NC ' ' TN
=1
Qu
4 I fa T g )
5 Chents - .
& et el Al rovide p'rvno‘: Fi't;-‘,lll"f-"’dlﬁlﬂ

Abuhiv 10 oflac solid recOMMERBAtoNs plans

Ao BTN

_ 1
Prrtec Name of L»aluazor_’/;g,

pae

26| Page



1.

TM Latin America: Tactical Marketing Proposal

ATTACHMENTS

Proposers Incorporation Information

Proposers Incorporation Information
(Submittal Page)

The following section should be completed by all bidders and submitted with their bid submittal:

Company Name: PR iatin America, inc.

DBA/Fictitious Name (if applicable);  Ti Latin Amenca

TIN & 28-26820847

Address: 924 Sapphire Drive

City:  Davenport

State: __Fionda

Zip Code: _ 33837

County: __Polk County

Note: Company name must match legal name assigned to the TIN number, A current W39
should be submitted with your bid submittal.

Contact Person: Viclor iManuel Manlammes

Phone Number; (954) 990-3941

Celi Phone Number: __ (334 53354

Email Address: vimanjares@prialingmerica.com

Type of Organization (select one type)

1 Sole Proprietorship
() Partmership
Non-Profit

nl Sub Chapter

Joint Venture
Corporation

LLC

LLP

Publicly Traded

0o Employee Owned
State of [ncorporation: Florida

a

Doa'w o

The Successful Firm must complete and submit this form prior to award, The Successful Firm
must invoice using the company name listed above.
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s
Farm w 9

{Rev. Octaher 2018)
Department of tha Treasury
Intemal Revenue Service

Request for Taxpayer
Identification Number and Certification

» Qo to www.irs.gov/FormW3 for instructions and the latest information.

Give Form to the
requester. Do not
send 1o the IRS.

| 1 Name (as shown on your income tax ratumn). Name is required on this line; do not leave this line blank.

PR LATIN AMERICA. INC

2 Business mme/disregg_mded anfity narke, if’différeﬂt'fmmeabove

following seven boxes.

[:I individual/sole proprietar or D C Corporation

single-member LLC

Print or type.

-

[] cther (see instructions) »

S Corporation

3 Check appropriate box for federal tax classification of the person whose name is entered on line 1. Check only one of the [ 4 Exemptions (codes apply only to

certain entities, not individuals; see
instructions on page 3)

G Partnership D Trust/estate

Exempt payee code §f any)

T Limited Weibitity company, Esiterthe tax.classtication {C=1C oorporation, S=5 carporation, P=Parnenhipi® _
Norbez Ghenk the approprizte. box.in the line above fortke tax Classification of ihe singlarmember owner. Donstcheck | Exesnpition fiem FATCA.reparting
LLGifrthm LLOs claasified as-asingle-member LLC that is dismegarded from the owierwniess the owner of the-LLC is
engtiner LLC that.iswot disreganded from the ownar for-U.5. fedaral.tax _purposes. (Qtherwise, a stnglemamberi LC that
‘|s»dxsmgam:bd fram the owner shauld chegk thsap-pmpme bax farthemzclmmﬁcmiunm Tte owner. |

code{if any}

{Apphes to accounis maintained outside tha US.)

& Address (humber, street, and apt. or suite no.) See instructions.

524 SAPPHIRE dRIVE

See Specifio Instnictions on page 3.

Requester s name and address (optional)

8 Gity, state, and ZIP code
DAVENPORT, FLORIDA 33837

7 List account numbern(sh here (optional).

Taxpayer ldentification Number (TIN)

Enter vour TIN in the appropriate box. The TIN provided must match the name given on line 1 to avoid
backup withhalding. For individuals, this is generally your soclal security number (SSN}. However, for a
resident alien, sole proprietor, or disregarded entity, see the instructions for Part |, later. For other - o=
entities, it is your empioyer identification number (EIN). If you do not have a number, see How fo get a

TiN, later.

Node: Tf the acoount is in more than one.name, see the instructions far line 1. Also see What Name and
Wumbsy Jo.Give-fie Bequester forguidslines 6n whose number to erter,

| Soclat security number

or . o
| Emplayer Tenttfication nutiber

(26| - 28205 4|7
L | | L

(Il Certification

Under penaltles of perjury, | certify that:

1. The number shown on this form is my correct taxpayer identification number {(ar | am waiting for & number to be issued to me); and
2. | am not subject to backup withholding because: (a) | am exempt from backup withholding, or (b) | have not been nctified by the Internal Revenue
Service (IRS) that | am subject to backup withholding as a resutt of a faliure to report all interest or dividends, or (c) the IRS has notified me that | am

fno langer subject to backup withholding; and
3.1 am & U.S, citizen or other U:S. person:(defited below), and

4, The FATCA codefs) enfered: on this {om {if. any} indicating that I-am exempt: from EATCA reporting ds correct.

Certification instructions. Yow:must cross out itern -2 above if you have. been- neiified by the IRS thaf you are cumently subject to-backup withheolding because
you have failed tc report alf interest and dividends on your tax return. For real estate transactions, item 2 does not apply. For mortgage interest paid,
acquisition or abandonment of secufed property, canceliation of debt, contributions to an individual retirernant arrangement (JRA}, and generally, payments
other than interest and dIVIdEF ds, &u are not reqrﬁred ta S}lgl‘l the /gs/rpflcatlon but you must provide your correct TIN. See the instructions for Part ll, later.

Sign l Signature of

=
Here | U.8. person» )

— L

- r‘l'
Date > ! /ll.' 20—

General Instructions
Sediion references are to thesintemal:Revenye Code unless otharwise
noted.

Future developments. For the |atest information about developments
related to Form W-9 and its instructions, such as legislation enacted
after they were published, go to www.frs.gov/FormWa.

Purpose of Form

An individual or entity Forar W-8 requesterh who js required.to file am
informationreturn with.the IRS must ebtain your. correct taxpayer:
identification-numbsar (TIN)- which-may be your social security nurries
{SSN), tadividual texpayer identification numbes IT] IN), adeption
taxpayer identification number (ATIN), or employer identification number

=N}, to report on an informatlon return the amount paid to you, or other
.mount reportable an an information return, Examples of Information
returns include, but are not limited to, the following.

® Form 1099-INT (interest earned ar paid)

» Farm. 1089-DIV-(dividerds, inctuding those fnam stocks or-murtual
funds) -

= Form YO93-MISC- (vamuzs types of income, pnm awards, of gross
proceeds)’

* Form 1099-B (stock or mutual fund sales and certain other
transactions by brokers)

® Form 1099-S (proceeds from real estate transactions)
» Form 1098-K (merchant card and third party network transactions)

» Formy 1088 (rome mxtg&ga u'rterest), 1088-E (student lpam interest),
1096-T (witienj, -

* Form 1098-C (cancelad debt)
¢ Form 1088-A (acquisition or abandonment of secured property)

Use Form W-9 only if you are a U.S. person {including a resident
alien), to provide your correct TIN.

If you do not return Form W-@ to the requester with a TIN, yau might
be subject to backup withholding. See What is backup withholding,

Jeder.

Gat, No. 10231X

Form W~9 Rev. 10-2018)



Form W-9 (Rev. 10-2018)

Page 2

By signing the filled-out form, you:

1. Gertify that the TIN you are giving is cotrect (or you are waiting for a
number to be issued),

2. Certify that you are not subject-to backup withiokling; or

8. Ciairy. exemptiom fromy backup withhiolding if: you.ére a U.S. exempt:
payee If appiicable, you: snea!so certifying that as a\):S. penrson, your:
aﬂocabiestmeoﬁam lncotne frota U S, made orbustiess:
is not subject to the withholding tax on foreign partners' share of
effectively connected income, and

4. Certify that FATCA code(s) entersd on this form {if any) indicating
that you are exempt from the FATCA reporting, is correct. See What is
FATCA reporting, later, for further information.

Noite: ¥ you ara 8 U.S. person and areqiester gives you a form ofher
than Form W-9 to regomsst your TIN, you:must use the requester's fomif
itiis substantizily similarto ‘this Form W-8.

Definition of & U:5. persop. For federal tax pirpesas, you gie
considered a U.S, person if you are:

¢ An individual who fs a U.S. citizen or U.S. resident alien;

* A partnership, corporation, company, or association created or
organized in the United States or under the laws of the United States;

* An estate (other than a foreign estate); or

e A domestic trust {as defiréd/in Regolations section 3045 77010-Th
Special rules for partnerships. Partnexshins that conduet a traderor
business In the-United States are generally required torpey a wumholdlng
_tax under section 1446 on any foreign pantners’ share of:

connected taxable income from such business. Further, in certain cases
where a Farm W-9 has not been raceived, the rules under section 1446
require a partnership to presume that a partner is a foreign person, and
pay the section 1446 withholding tax. Therefore, if you are a U.S. person
that Is a partner in a partnership conducting a trade or business in the
United States, provide Form W-9 to the partnership to establish your
U.S. statys and avioid saction 1446 withiholding on your share of
partnvarship incoms.

.In the-cases baelow, the followlng parson | must give’ Farm W+ 1o the
partnership for. purposes of establishing s’ U.S. status and avoiding
withholding on its allocable share of net income from the partnership
conducting a trade or business in the United States.

* In the case of & disregarded entity with a U.S. owner, the U.S. owner
of the disregarded sntity and not the entity;

¢ In the case of a grantor trust with a U.S. grantor or other U.S. owner,
genetally, the LS, grantor o othei-U.S. owner of thie giantor trust. and,
not the frust; and

o Im the case of g U.S. trust {other then & grantor trust), the LS. tust
(other than a grantor trust): and.mot tie baneficiaries of the fiust:
Foreign person. If you are a foreign person or the U.S. branch of 2
foreign bank that has elected to be treated as a U.S. person, do not use
Form W-4. Instead, use the appropriate Farm W-8 or Form 8233 (see
Pub. 515, Wthholding of Tax on Nonresident Aliens and Foreign
Entities).

Nonresident alien who becomes a resident alien. Genera||y. only a
nomwesident afien indivickid may use/ihe teyms of a taxitreatyto raduce
or elininate U .S axon certdin typas-efincome. Howaver, ‘Mot e
treaties contain a provision known &s a "saving clause.” Exceptions -
specified in'the saving Clatse may parmit anexemplicn from tax to
continue for certain types of income even after the payes has otherwise
becoms a U.S. resident alien for tax purposes.

If you are a U.S. resident alien who is relying on an exception
contained in the saving clause of a tax treaty to claim an exemption
from U.S. tax on certain types of income, you must attach a statement
to Form W-8 that specifies the fallowing five ttems,

1. The treaty country. Generally, this must be the: same theaty vader
which you claimed exemption: from tax as amonresident alier:

2, The treaty asticle addressing:the income.

3. The article number (or Ipeatian):in-the tax treafy that contains the:
saving clause and its exceptions,

4. The type and amount of income that qualifies for the exemption
from tax.

5. Sufficlent facts to Justify the exemption from tax under the terms of
the treaty article.

Example. Article 20 of the U.S.-China income tax treaty allows an
exemption from tax for scholarship income received by a Chiness
student temporatily present in the United States. Under U.S. law, this
stiideit will Becorme & tesidetil alleil ok tak bulposes if.his ok her stay-in,
the United States exceeds 5 calendar: vyoars. However; paragraph-2 of
the: first Poetiocol to-thie U.S:-China treaty (dated:Apnil 30; 1984) allows
the provisions.of Article 20:to-continue to apply everafter the Chinese
stiident becomes a resident alien of the Writed States: A Chlhese
student who qualifies for this exceptlon (under paragraph 2 of the first
protocol) and is relying on this exception to claim an exemption from tax
on his or her schalarship or fellowship income would attach to Form
W-8 a statement that includes the information described above to
support that exemption.

A yourare-a Fionresiddnt akien or-a foreign-antity, give e requester the
appropriate completed Formm W-8 or Fomn 8233,

‘Backup Withhelding.

What s backup withholding? Persons making ceitain payments to you
must under certain conditions withhold and pay to the IRS 24% of such
payments. This is called "backup withholding.” Payments that may be
subject to backup withholding include interest, tax-exempt interest,
dividends, broker and barter exchange transactions, rents, royalties,
nonemployee pay, payments made in settlement of payment card and
thitd party network transactions, aned: eertain payments- from. fishing boat
operators. Real estate transactions are not sublect tobackup
withholdimg.

Yoo will-not e subfect to bankup vmthhoiddng o payients you:
receive if you give the requester yotir correct THY, make the propsr
certifications, and report all your taxable interest and dividends on your
tax return.

Payments you receive will be subject to backup withhoiding if:
1. You do not furnish your TIN to the requester,

2. You do not cartify your TIN when required {see the instructions for
Part |l for detzils),

8. The IRS tells the requestar that you- fumlshed an-incorrect TIN,
4. The JRS talls you that you qre subject ] 1o backup wl'thholding

because you did nct report all your intérest and dividends on your tax
return (for reportable interest and dividends only), or

5. You da not certify 1o the requester that you are not subject to
backup withholding under 4 above (for reportable interest and dividend
accounts apened after 1983 only).

Cartain payees and payments are exempt from backup withholding,
See Exempt payee code, |dten, ard the separate instuctions forHve
Requester of Form: W-9\for more informatiom.

Also see Special nides for partnerships, éavlies.

What is FATCA Reporting?

The Faraign Account Tax Compliance Act (FATCA) requires a
participating foreign financial institution to report all United States
account holders that are specified United States persons. Certain
payees are exempt from FATCA reporting. See Exemption from FATCA
codd, later, and thednstrictions for the Requester-of Form

-8 far thore infarination.

Updating Your Information

You must provide updated information to any person to whom you
claimed to be an exempt payee if you are no longer an exempt payee
and anticipate receiving reportable payments in the future from this
persaon. For example, you may need to provide updated information if
you are a C corporation that elects to be an S corporation, or if you no
longer are tax exempt. |n addition, you must fumish a new Form W- if
the narre-or TIN' changes for e decodnt; for exanple; If the grantor.of a
gsantov triist diss.

Penalties.
Failure to furnish TIN. If you fall to fumish your correct TiNto a

requester, you are subject to a penalty of $50 for each such failure
uniess your failure is due to reasonable cause and not to willful neglect

Civil penalty for false information with respect to withholding. If you

make a false statement with no reasonahle basis that results in no
backup withholding, you are subject to a $500 penality.




AFFIDAVIT CERTIFICATION IMMIGRATION LAWS
SOLICITATION NO.: RFP 22-344, Canada & South America Public Relations and Sales
Representative

POLK COUNTY WILL NOT INTENTIONALLY AWARD COUNTY CONTRACTS TOQ ANY. FIRM
WHO: KNOWINGLY EMPLOYS. UNAUTHORIZED ALIEN WORKERS, CONSTITUTING: A
VIOLATION OF THE EMPLOYMENT PROVISIONS CONTAINED IN 8 U.S.C. SECTION 1324
a(e) {SECTION 274A(e) OF THE IMMIGRATION AND NATIONALITY ACT (“INA™).

POLK COUNTY MAY CONSIDER THE EMPLOYMENT BY ANY FIRM OF UNAUTHORIZED
ALIENS A VIOLATION OF SECTION 274A(e) OF THE INA. SUCH VIOLATION BY THE
‘RECIPIENT-OF THE EMPLOYMENT PROYISIONS CONTAINED IN'SECTION 2744A(e) OF

“THE INA SHALL BE GROUNDS FOR UNILATERAL CANCELLATION OF THE CONTRACT
BY POLK COUNTY.

PROPOSER ATTESTS THAT THEY ARE FULLY COMPLIANT WITH ALL APPLICABLE
IMMIGRATION LAWS (SPECIFICALLY TO THE 1986 IMMIGRATION ACT AND
SUBSEQUENT AMENDMENTS).

Company Name: __ PR Latin America. Inc.

Signature:

Title: President

State of _Florida

County of: _Polk

The foregoing instrument was acknowledged before me by means of [ X physical
presence or [_lonline notarization, this _22pnd day of __May , 2022, by

Victor Manuel Manjarres _(name) as _ President (title of officer) of
PR Latin America, Inc. _____ (entity name), on:behalf of the company, who.[ X is
personally knows: to me or [x] hm uced Floride Driver's License M526-873-62-224-0as

identification.

Notary Public Signature: el (o GA/C\ @ZQIST HJ\/\Q&D

Printed Name of Netary Puté;\ic:' -3\l Jul\ahe @)Ql@z, \Q, Y (?D

Notary Commission Numbsrand Expiration: N626 A4 — 0OR[28/ Y
(AFFIX NOTARY SEAL)

W4kt GRAZIELA J. BELAZ KHREIS

S Commuission # HH 36941 29|Page
My Commiasion Expiras
August 26, 2024
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Iv. Addendum #1

May 5, 2022

POLK COUNTY, A POLITICAL SUBDIVISION OF THE STATE OF FLORIDA

ADDENDUM 31

RFP 22-344, Canada & South America Public Relations and

Sales Representative

This addendum is issued fo darify, add to, revise and/or delete items of the RFP Documents for

this work. This Addendum is a part of the RFP Documents angd acknowledgment of its receipt
should be noted on the Addendism.

Contained within this addendum: questions and answers

Danielle Rose
Procurement Analysl
Procurement Division

This Addendum sheet should be signed and returned with your subittal. This is the
only acknowledgment required.

Signature: =T

Printed Name: Victor Manuel Manjanes

Title: President

cOmpanyj PR Latin _Arrer_ica, Inc.

30{Page



TM Latin America: Tactical Marketing Proposal

RFP 22.344, Canada & South America Public Relations and

Sales Representative
Addengum E:{Continued)

Question T

Answer 1

Question 2°

Answer 2:

Queestion 3:

Answer 3:

Question 4.

Answer 47

Question &

Answer 5

Can companies from outsige of the 1.8, submit a propasal for this project? (For
example, fram India or Canada)

Yes, with preference of the firm having an office or some presence in the Unfied
States.

Wil irms need to fravel to the U.S far m person meetings?

Yes, firms wili need 1o travel to the Linfted States for meetings. however travel
would not be frequent. Travel is estimated to possibly 1-2 times per year max for
vanous in person meelings and for penndic presenialions io our Toursm
Development Councd Boand and other sigkeholders.

Can we perfom the tasks related 1o this RFP from ouwlside the USA? (Far
example, from India or Canada)

See answer to question #2

Can we submit the proposals via email?

No. Sealed proposals must be received in the Procurement Division at 330 W,
Church Street, Bartow, FL 33830 located on the 1% ficor pricr to 2:00 pum.,
Weadnesday, May 25, 2022.

Can questions be answered before the 17%, or do we have to wait {o¢ replies il
then? We have a few and would need some short clarficaton

Yes.

31|Page
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V. Addendum #2

May 13, 2022

POLK COUNTY, A POLITICAL SUBDIVISION OF THE STATE OF FLORIDA

ADDENDUM #2

RFP 22-344, Canada & South America Public Relations and

Sales Representative

This addendum is issued to claify, add to, revise and/or delete iterns of the RFP Documients for
this work. This Addendum is a part of the RFP Documents and acknowiedgment of its receipl
should be noted on the Addendum.

Contained within this addendum: questions and answers

Danielie Rose
Procurement Analyst
Procurement Division

This Addendum sheet should be signed and returned with your submittal. This is the
cnly acknowledgment required.

Signature”__ bt it
i

Printed Narme:; vicor Manes! Manjaes

Tille: Presidant

COompany. PR Latn America. ine.
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RFP 22-344, Canada & South America Public Relations and
Sales Representative
Addendurr #2(Conbnised)

Questicr 1; &1y firm has offices in Mexico Cfy and Panama City and just wanted tobe sure
ha: these countnas are not considered m this RFP? Is ifond Sauth Amenca, not
o include Central or México?

Answer . White Polk County Tounsim and Sports biarkeling Divisian may (args: olher

countnes and markels throughout Laim America, o primany foous s South
America (Brazii, Colymbia, Argentina, Chils ete ).

33| Page
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VI,

Certificate of Liability Insurance

ACORD OATE qanrvn |
i CERTIFICATE OF LIABILITY INSURANCE | 0w |
THIS CERTHRCATE IS ISSUED AS A MATTER OF WFORMATION ONLY AND CONFERS MO RIGHTS UPON THE CERTIFICATE HOLDER. THIS _|

REPRESENTATIVE OR PRODUCER, AND THE CERTIRCATE HCLDER.

this certificate does not conder righis to the certificate holder in liea of sach

CERTVIFICATE DOES HOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THI5 CERTFFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUNG IHSURER{S). AUTHORIZED

IMPORTANT: ¥ the cerfificate holdes is 2a ADINTIONAL NS URED, the policyiies) must have ADDITIGHAL INSURED pravisians or be endorsed.
I SUBROGATION 15 WAIVED, suhject to the terms and conditions of the policy, certain poities may require an endorsement. A statemert on

rROOUCSR uaue: - hon Smeicgicten =
B &G lnaursece w"‘“"g 1305) 386-1006 - e 1
5600 SW 125 Aveaue B 100 ADDRESS:  |vmidbyh o4 - = #
AFFORDING RMGE
1&& FL 33133 mourcr A Tavdes lotuaoce Co., Ruted A4 | 10647
[ BARED MWPERE
PR Lalin Amerka ioc. MOURER G *
524 SAPFHIREDR [ moumeR 0 : = ]
|NWRERE : ——— - — -!
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Exhibit “B”
Cost Sheet

Monthly expense plan as described 13,258.00 Monthly
within the Scope of Services
(inclusive of all associated fees)

Other Additional Services (additional services beyond activities included in monthly
expense plan)

Production and Distribution of $10.00 Per Page
online Materials - Translation from
English to Portuguese or Spanish

Production and Distribution of $10.00 Per Page
online Materials - Translation from
Portuguese or Spanish to English

Digital Translation Services No Cost

Graphic Design $10.00 Hourly
Web Design $20.00 Hourly
Manage Spanish and/or $250.00 Monthly

Portuguese Social Media Accounts
and Campaigns



. 330 West Church Street
Fran McAskill ENS P.O. Box 9005, Drawer AS05

Director - : Bartow, Florida 33831-9005
... ‘ ’ Phone: (863) 534-6757
Procurement Division POLK Fax: (863) 534-6789
COUNMTY www.polk-county.net

EXHIBIT C

Board of County Commissioners

REIMBURSABLE COST SCHEDULE

1. Reproduction Cost

A. Regular Copying ......c.cccorviiiieicierenee, Single Side Double Sided
8% x 11 (black & white)............cccoeeeeuerieeenene, $ 0.15/page $ 0.25/sheet
872X 11(COlONcimieiiieiiiiiicieree e, $ 0.30/page $ 0.40/sheet
8 72 x 14 (black & white).........cccccvvveeeiriinnnnen, $ 0.15/page $ 0.25/sheet
(7 U - N (oo o] o R $ 0.30/page $..0.40/sheet
11 x 17 (black & white).........ccceeiiiiiiie, $ 0.25/page $ 0.35/sheet
11 X 17 (COIOM) e, $ 0.40/page $ 0.50/sheet
9 ¥ x 24 Single Side Only......cccoooveiviereene. $ 1.00/page
17 x 22 Single Side Only...........ccccoviiiiiiinnnn, $ 2.00/page
18 x 24 Single Side Only......cccooeeiiiicciiiiinninnn. $ 2.00/page
24 x 36 Single Side Only.......c.cvvvvvivverevieeeeienns $ 3.00/page
30 x 30 Single Side Only......cccccovvveeeeriiinnenee, $ 5.00/page
32 x 34 Single Side Only........cccooereceerieecnnnnn, $ 5.00/page
Other sizes-per square inch...........ccccceeenneeee. $ 0.03/page
Compact Digital Disk ..........cccccevniriieriiinrenee, $ 6.00/disk
B.  Blueprint Copy....ccouuueiiiieiiiees e e $10.00/page
2. Subcontractor Services Actual Costs
3. Special Consultants Actual costs
4. Computer Services Non-reimbursable
5. Travel Expenses In accordance with Chapter 112.061, F.S.;
and further defined in the Polk County Employee Handbook.
6. Postage, Fed Express, UPS Actual Costs
7. Pre-approved Equipment

(includes purchase and rental of equipment used in project) Actual Costs
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